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Mission Statement
The aim of Marlboro Electric  
Cooperative, Inc. is to make 
electric energy available to its 
members at the lowest cost 
consistent with sound economy 
and good management.

bY reADING tHIS cOLUMN,  you’re helping 
Marlboro Electric Cooperative 
fulfill the Fifth Cooperative 
Principle, “Education, Training, and 
Information,” one of seven guidelines 
that govern cooperative operations.

In fact, right now you’re holding 
one of your co-op’s primary conduits 

of education and information, 
South Carolina Living. 
Through these pages, we 
communicate directly with 
you, our consumer-members, 
on important co-op business. 
We also share energy-saving 
tips to save you money, safety 
information that could save 

your life, economic development 
news for growth and jobs, community 
activities and commitments, and 
much more.

But we don’t stop there. We 
sponsor programs to educate youth 
in our service areas with local school 
classes, safety programs, etc. 

We also support student education 
through our Give Us An A program, 
statewide WIRE scholarship of 
Women Returning to College, 
Solar School project, and we send 
rising high school seniors-to-be to 
Washington, D.C., for a week every 
summer as part of the nationally 
organized Rural Electric Youth Tour. 
Youth Tour students receive an all-
expenses-paid trip to the nation’s 
capital to visit historic sites, see 
important governmental buildings, 
meet lawmakers, and learn how our 
system of government works. To apply 
for the June 2011 Washington Youth 
Tour program, applications will be 
available December 1, 2010–Janu-
ary 31, 2011, at MarlboroElectric.
coop/YouthTour or contact Christy 
Overstreet at (843) 479-3855.

Our education efforts extend to 
our employees as well as you can read 
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about it on page 20C. We encourage 
and support them in taking courses  
to improve on-the-job skills through 
our state organization, the Electric 
Cooperatives of South Carolina, 
Inc., or the National Rural Electric 
Cooperative Association, the Arlington, 
Va.-based national service organization 
representing more than 900 consumer-
owned, not-for-profit electric 
cooperatives, public power districts, 
and public utility districts in the 
United States. We believe well-trained 
employees are more valuable to the  
co-op and can provide you, our 
members, with the high quality of 
service you’ve come to expect.

We also sponsor safety seminars 
for our linemen, field workers and 
office personnel. This education is 
vital to keeping our workforce safe and 
reduces costs involved with lost-time 
accidents.

Keeping you informed—so you can 
learn to manage your energy use or 
understand how your co-op employees 
are working to better serve you—is one 
of our most important responsibilities. 
That’s the cooperative difference.

MEC’s lineworker Steve Ellerbe talks to students at McColl 
Elementary about safety.
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Marlboro News
Co-op cleans green
Momar, Inc. honors MEC

MArLbOrO eLectrIc  was 
awarded a certificate from 
Momar, Incorporated for 
serving as a Greenaction 
Facility. This is one of the 
many ways your local 
co-op has demonstrated 
active environmental 
stewardship and dedication 
in going “green.”

By utilizing cleaning 
products that have 
minimized the effects on 
environmental and human 
health, the goal in selecting 
a green disinfectant or 
sanitizer is to move from a 
more hazardous product to 
a less hazardous alternative. 
A product can be defined 
as “green” when its impact 
on health and the environ-
ment is less than that of 
comparable 
products 
used for 
the same 
purpose. 

Green-
action 
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Momar salesman J.P. Dowd, center, presents the GreenAction award to co-op 
employees Jerry Murphy, left, John Powers and William Penn.

products, provided by 
Momar Incorporated, 
have been formulated 
in a national effort and 
partnership with the U.S. 
Environmental Protection 
Agency (EPA) to use safer 
chemistry in effective 
product formulations.

Momar, Incorporated, 
a specialty manufacturer 
of general maintenance 
and sanitation chemicals, 
founded in Atlanta, Georgia, 
in 1947, continues to grow 
with industry-leading 
research and 
advanced 
product 
development 
of green 
products.

Co-op, ‘CFL Charlie’  
teach kids to save energy  
October is Cooperative Month and Energy Efficiency 
Awareness Month, and Marlboro Electric Cooperative 
is celebrating both by distributing Super Energy Saver 
educational kits to elementary schools in our service 
area. 

Featuring the Touchstone Energy mascot CFL Charlie, 
each kit includes “Lessons in Energy” focusing on 
electrical safety, 
energy savings 
and renewable 
energy resources. 
The kits’ lessons 
augment those of 
another education 
program co-
sponsored by 
Marlboro Electric 
Cooperative 
earlier this 
year—the website, 
PalmettoPower.
com. Marlboro Electric and its generation and 
transmission co-op, Central Electric Power Cooperative, 
created the website to offer unique curricula for 
educators teaching youth about the state of energy in 
South Carolina.

“Knowledge is power and knowledge about wise 
energy use is powerful indeed,” says John Powers, 
manager of information systems/public relations. “That’s 
why we’re putting these Super Energy Saver kits into 
the hands of the educators who teach our future co-op 
members.”

The effort also ties into Cooperative Month, when 
Marlboro Electric joins cooperatively owned businesses 
worldwide to highlight “the cooperative difference,” 
Powers notes. “Co-ops are consumer-owned, not-for-
profit businesses that operate by seven Cooperative 

Principles. For instance, we provide 
Education and Information for our 
member-owners about wise power 
use, and we show Commitment to 
Community every day,” he says. Learn 
more about the Cooperative Principles at 
CoopMonth.coop.

Marlboro Electric Cooperative is one 
of more than 700 Touchstone Energy 
Cooperatives across America. Touchstone 
Energy co-ops serve members with 
an emphasis on core values including 
integrity, accountability, innovation and 
commitment to community.

KIDS “SUPER ENERGY SAVER”
PROGRAM With CFL CHARLIE

Lessons In

Energy
Electricity

Electrical Safety
Energy Savings

Renewables

www.TouchstoneEnergyKids.com

For more local co-op 
information, see the  
MEC News ExTrA  
on pages 20A–D.
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News Extra

Plain clay POts  were transformed 
into beautifully decorated lamps by 
local 4-H participants this summer, 
topped off with energy-efficient light 
bulbs donated by Marlboro Electric 
to make even more of a difference.

Marlboro County Clemson 
Extension offered a variety of 
4-H summer workshops for youth 
ages 8–16. The hands-on activities 
introduced the youth to 4-H, provided 
activities to help them develop their 
own personal development skills, gave 
them a positive experience and, most 
importantly, they had fun. 

The world of electricity was 
explored in the Electric Workshop and 
participants learned basic electrical 
concepts and safety techniques. Clay 
pots were painted and decorated 
with decals and artwork ranging from 
hearts and flowers to sports. Then, 
the lamps were properly assembled 
and wired. Compact fluorescent light 

Local 4-H’ers make a difference
Planting energy efficiency to light the way

Youth ages 8–16 enjoyed the 4-H Electric Workshop offered by Marlboro County Clemson Extension this summer.

Co-op members Johnny and Gwen 

Newton, founders and leaders of 

MYOSA (Marlboro Youth Outdoor 

Shooting Association), were 

recognized for their dedication to the 

4-H Shooting Sports. 

An awards banquet was held on August 31 at Bennettsville Community Center to recognize participating students, parents, 
grandparents, businesses, teachers and supporters of the local 4-H programs. Carolyn Crouse and Gloria Quick were recognized as 
retiring from Marlboro County’s Clemson Extension Service with more than 20 years of service.

Makayla Karn, 9, puts a compact fluorescent light bulb in her new clay pot lamp she created. Makayla is the daughter of Marlboro Electric  Co-op members Marvin and Carolyn Karn of Clio.

Michael McManus, 4-H agent, worked with 
participants on learning basic 
electrical concepts 
and safety 
techniques 
when making 
clay pot lamps.

(CFL) bulbs were used to teach the 
importance of energy efficiency and 
safety to the 4-H group.

Staff and adult volunteers work 
together to offer 4-H educational 
programs to empower youth to become  
healthy, productive and contributing 
members of society and their community. 
A learn-by-doing approach of energetic 
activities may range from animals, 
natural resources, shooting sports, and 
foods and nutrition, to science and 
technology, photography, leadership 
and more. 

South Carolina 4-H program is a  
community of young people across  
America who are learning leadership, 
citizenship and life skills offered through  
Clemson University Cooperative 
Extension Service since 1908.  

To learn more about South Carolina 4-H 
programs, visit Clemson.edu/4h. For local infor-
mation, call Marlboro County 4-H office, (843) 
479-6851, or Dillon County 4-H, (843) 774-8218. 
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On the Agenda

NOVEMBER 11–13

Penn	Center	
Heritage	Days
Penn Center on St. 
Helena Island was one 
of the first schools 
for freed slaves, and is 
now considered one 
of the nation’s most 
significant African-
American historical institutions. It’s also the home of Heritage 
Days, Beaufort County’s annual celebration of Gullah culture, 
featuring a fish fry, sweetgrass basket weaving, a praise and 
prayer service, craft fair and live entertainment. This year’s 
events are scheduled to run from Thursday to Saturday, 
Nov. 11–13, and include an artist of the year exhibition and 
presentation of the “Flags of the Gullah People” (above).
The Penn School National Historic Landmark District is on St. Helena 
Island near Beaufort.  Details at penncenter.com or (843) 838-2432.

TOP  PICK FOR KIDS

ALL	AbOARD!		
An old-fashioned steam-engine train 
ride on a crisp fall day is the perfect 
family outing. The South Carolina 
Railroad Museum near Winnsboro is 
offering just that opportunity as it 
celebrates Steam Train Days on the 
weekends of Oct. 16–17 and Oct. 23–24. 
The seven-mile trip takes about an 
hour, courtesy of Flagg Coal Company’s 
#75 coal-fired steam engine. Classic 
freight and passenger cars also are on 
display and the ride itself costs $15 per 
person. Space is limited and advanced 
reservations are recommended.
the South carolina railroad museum is located off 
S.c. 34 at 110 Industrial Park road in Winnsboro. 
Details at scrm.org or (803) 635-4242.

OCTOBER 1–31

Celebrate	Oktoberfest	
Oktoberfest, the traditional German harvest party, has become a U.S. fall 
favorite, too, and South Carolinians have multiple choices for authentic German 
food, music and fun, starting with the ninth annual Newberry Oktoberfest on 
Saturday, Oct. 2. The family-friendly celebration runs from 10 a.m. to 5 p.m. in 
Historic Downtown Newberry with two kid zones featuring inflatable rides, a 
petting zoo and puppet shows. Not to be outdone, the Oconee County town 
of Walhalla hosts its 32nd Oktoberfest from Friday to Sunday, Oct. 15–17, at 
Sertoma Field, on S.C. 183. Don’t miss the pageants, carnival rides, food, music and 
authentic German dancers in lederhosen. Need more? Oktoberfest goes on all 
month just up the road in Helen, Ga., where Alpine Helen’s Festhalle opens its 
massive doors for weeks of bands and beers, pretzels and wurst—at least until 
the party ends on Sunday, Oct. 31.
For more information, visitnewberrysc.com, (803) 321-1015;  
walhallachamber.com, (864) 638-2727; and helenga.org, (800) 858-8027.

For a  
complete listing  

of Events, see  

page 36

Highlights OCTOBER 21–30

Western	Carolina	
State	Fair
Up-and-coming 
country band Gloriana will 
perform on the opening 
night of Aiken’s biggest 
fall festival. New this year: 
daily Sea Lion Splash 
shows. And, of course, 

there will be all the usual attractions, arts, crafts, horticulture 
exhibits, rides and the always-exciting demolition derby. 
The Western Carolina State Fair is held at the Aiken Fairgrounds  
on Columbia Highway North. For details, visit  
westerncarolinastatefair.com or call (803) 648-8955.

NOVEMBER 6

Florence	Pecan	Festival
Just how big a deal is the annual Pecan Festival? More than 
50,000 people are expected to flood downtown Florence 
to enjoy cook-offs, live entertainment on seven stages, 
special events for the kids and a “Run Like a Nut” race, which 
includes a half-marathon. 
The Pecan Festival is held in and around downtown Florence. For 
details, visit florencedowntown.com or call (843) 665-2047.

Walhalla 
Oktoberfest

discover upcountry
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E-MAIL COMMENTS, QUESTIONS AND 
GOOD NEIGHBORS TO LETTERS@SCLIVING.COOP

  ADOPTION	UPDATE
EDITOR’S NOTE: In response to our 
August feature story on foster care and 
adoption, we received this letter from 
Naomi Torfin, executive director of the 
advocacy group Children Come First. 

ThE ARTICLE “SAVING SOUTh CAROLINA’S 

LOST ChILDREN” elicited an outpouring 
of calls, letters and e-mails to our 
office. These responses ran the gamut 
from inspiring stories of families 
overcoming tragic circumstances to 
would-be parents asking thought-
ful questions about adopting foster 
children.

It’s clear that there are many 
people who want to help the approxi-
mately 5,400 children in state foster 
care today. Each of these children has 
a name, a unique personality and a 
simple desire for a stable, loving home; 
one where they don’t have to fear 
abuse, worry whether there will be 
food to eat, or watch the people they 
love slowly kill themselves with drugs 
and alcohol. For the more than 1,000 

foster children currently eligible for 
adoption, a permanent home would 
mean they don’t have to keep their 
bags packed, always wondering when 
the next move is coming or who their 
“next family” will be.

If someone in just 1 percent of the 
nearly 500,000 homes that receive 
South Carolina Living decided to 
help one child by becoming a foster 
or adoptive parent, almost every 
foster child in the state would face a 
brighter future. 

Unfortunately, many people who 
might open their homes to children 
in need mistakenly believe that foster 
children are somehow “damaged.” 
As both an advocate for children 
and a former foster child myself, I 
frequently assure potential parents 
that the issue is not just the child, 
but the overwhelming challenges the 
child endures. Foster care removes 
children from the acute threats of 
abuse and neglect, but adoption into 
a stable home is the long-term solu-
tion that allows children to outgrow 
those circumstances and become 

the people they 
were born to be.

A child in 
foster care has as 
much potential 
as any other child to be the next 
great doctor, artist, athlete, musician, 
scientist, business executive or 
explorer— if he or she can find a safe 
and stable home.
—naoMi torfin

ENERGy QUIz

The	big	Screen	vs.	The	Refrigerator
Q Which appliance draws more electricity 

—your refrigerator or your brand-new,  
big-screen, high-definition tV?

A It might be a tie. Today’s televisions offer 
larger, thinner screens and incredible picture 

quality, however some models also require a 
surprising amount of energy to operate. As a 
rule of thumb, the bigger the screen, the more 
power required. 

Plasma screens use the most electricity. Their 
large 42- to 65-inch displays typically draw 
between 240 watts to 400 watts (almost as much 
as a refrigerator) and most consume electricity 
even when turned off. LCD screens, which range 
in size from 21 inches to 49 inches, draw about 
111 watts on average. LCD TVs fall into two cate-
gories: those with cold-cathode fluorescent lamps 
to illuminate the screen; and backlit models 
employing light-emitting diodes (LED). LED 
units use slightly less energy, about 101 watts. 
—Brian sLoBoda

During summer months when air conditioners work 
hardest, do energy-intensive tasks such as laundry 
and dish washing during off-peak energy demand 
hours, usually in the early morning or later evening.

ENERGY  
EFFICIENCY Tip of the Month

use the moisture sensor feature on your clothes dryer 
if it has one. this option shuts down the dryer when 
clothes are dry. In addition, clean the lint filter after 
each load. this improves air circulation and increases 
the dryer’s efficiency. source: u.s. departMent of enerGy

WHY ADOPTION 
MATTERS

What we must do 
to save S.C.’s 

foster children

WHY ADOPTION WHY ADOPTION 
MATTERSMATTERS

What we must do What we must do 
to save S.C.’s to save S.C.’s 

foster childrenfoster children

WHY ADOPTION 
MATTERS

What we must do 
to save S.C.’s 
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S .C .  SCE N E
5 cool waterfall hikes

S .C .  STO R I E S

A woman who 
tells it like it was

H U MO R M E

Summertime, and 
the living is buggy

For more information on 
foster care and adoption, 
contact Children Come First 
at scchildrencomefirst.org.  
To read the feature, visit 
SCLiving.coop.
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On the Agenda
GONE FISHIN’
The Vector Fish & Game Forecast 
provides feeding and migration times. 
Major periods can bracket the peak by 
an hour. Minor peaks, ½ hour before 
and after.

OCTOBER
 17 3:22 9:37 10:37 4:22
 18 4:22 10:22 4:37 10:52
 19 5:07 10:52 4:52 11:22
 20 11:22 5:37 5:07 11:37
 21 11:52 6:22 5:22 12:07
 22 — 6:52 12:22 12:37
 23 — 7:37 12:52 6:07
 24 8:22 1:07 1:22 6:22
 25 9:07 1:52 1:37 6:52
 26 10:07 2:22 2:22 7:07
 27 11:07 3:07 3:07 7:37
 28 — 4:07 8:07 12:37
 29 — 5:07 9:37 1:52
 30 — 6:37 8:52 2:37
 31 1:07 7:52 9:37 3:07

NOVEMBER
 1 2:16 8:16 2:46 9:16
 2 3:31 9:01 3:16 10:01
 3 10:01 4:31 3:31 10:31
 4 10:46 5:16 4:01 11:01
 5 11:16 6:16 4:31 11:46
 6 — 7:01 12:01 5:01
 7 7:46 12:16 12:31 5:31
 8 8:31 1:01 1:16 6:01
 9 9:31 1:46 2:01 6:31
 10 10:31 2:16 3:01 7:01
 11 11:46 3:16 4:46 7:31
 12 — 4:01 8:31 12:31
 13 — 5:16 8:01 1:16
 14 12:01 6:31 8:31 1:46
 15 2:16 7:31 2:16 9:01
 16 3:31 8:31 2:31 9:31

AM PM
Minor Major Minor Major

READER CONNECTIONS

Favorite	physician
Thanks to all our readers who sent in their stories of first-rate health-care 
professionals. Of the many essays we received, this one stood out.

Straight from the heart
My favorite health-care professional is Dr. Dale Gordineer of Doctors Care in Aiken. In August 
2008, I took my son to Doctors Care because we believed he had bronchitis. Dr. Gordineer 
examined him and confirmed the case of bronchitis, but he also discovered something far 
more serious. My son, age 12, had a heart murmur. The news came as a shock, and I was quite 
overwhelmed. After the examination, he referred us to a cardiologist for further testing.  

Over the next few days, it was confirmed that my son had a congenital heart defect 
that would require open heart surgery to repair. The surgery was performed on April 2, 
2009, and my son is now as good as new. Throughout this ordeal, Dr. Gordineer went above 
and beyond for our family, listening to all of my cares and concerns and taking great care 
of my son. I feel very blessed and so very thankful to have him as our physician. 
karen Mcduff, GraniteviLLe

LETTERS 

Egg-frEE icE crEam
I always enjoy South Carolina Living magazine with its many 
interesting articles on co-op activity and energy conservation 
along with features on special people and places around our 
great state. However, in the August 2010 issue the recipe 
for “Dr. White’s Famous Peach Ice Cream” raised a concern. 
While the ice cream recipe sounds delicious, I couldn’t 
help but notice that it includes four raw eggs. While eggs 
were a common ingredient in ice cream recipes for many 
years, and in fact, I grew up eating ice cream made from 
a similar recipe with no apparent harm, the consumption 
of raw eggs is no longer considered a safe practice due 
to possible contamination from salmonella bacteria. Our 
family discontinued the use of raw eggs in our ice cream 
recipe some 25 years ago, and we really can’t tell the 
difference. No complaints—just calls for seconds!
MeLvin Ware, BLacksBurG

S.C.RAMBLE!
By Charles Joyner, 
see answer on Page 34

tHe Value OF cO-OPS
Each of the 10 different letters in ELECTRIC COOPERATIVE has been given a different value 
from zero through nine in this puzzle. Given the total value of the letters in each word below, 
can you find the value of each letter, and the total value of ELECTRIC COOPERATIVE?

VALOR (34) RIVER (32) PARTICLE (32) VAPOR (31) RIVET (26)
CLEAR (23) PALACE (23) TIRE (19) PAVE (18) TRIP (18)

 E  L  E  C  T  R  I  C  C  O  O  P  E  R  A  T  I  V  E

_+_+_+_+_+_+_+_+_+_+_+_+_+_+_+_+_+_+_ = ___

Write SCL

letters to 
the editor
We love hearing from our 
readers. Tell us what you think 
about this issue, send us story 
suggestions or just let us know 
what’s on your mind by writing 
to Letters, South Carolina 
Living, 808 Knox Abbott Drive, 
Cayce, SC 29033. You can also 
e-mail us at letters@scliving.
coop or send a note by fax 
to (803) 796-6064. All letters 
received are subject to editing 
before publication.

LovE thE bugs
My husband and I wanted 
to let you know how 
much we thoroughly 
enjoyed “Close encounters 
of the bug kind” (SC 
Humor Me, page 38) 
in the August issue of 
South Carolina Living. 
The entire article is 
extremely well written 
and absolutely hilarious! 
roBin & roy price,  
Gaffney
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LOW
FIXED RATES

NMLS # 64132

	Sample	loan	 payment*	 term*	 rate*	 apr*

	 $75,000	 $380.01	 30	yr.	Fixed	 4.50%	 4.71%
	 $125,000	 $624. 1 1 	 30	yr.	Fixed	 4.37%	 4.56%
	 $200,000	 $998.57	 30	yr.	Fixed	 4.37%	 4.53%

	 $75,000	 $557.77	 15	yr.	Fixed	 4.00%	 4.51%
	 $125,000	 $924.61	 15	yr.	Fixed	 4.00%	 4.51%
	 $200,000	 $1,468.88	 15	yr.	Fixed	 3.87%	 4.19%

WOW!
3.875%

Conforming	loan	examples	for	75%,	rate/term,	refinance	transactions	and	720	preferred	score.	Rates	are	fixed!	All	products	allow	principle	
payments	at	any	time	without	penalty.	Other	rates,	terms	and	products	available.	Call	about	Cash	Out,	Debt	Consolidation,	Double	Wides	
with	land,	FHA	to	96.5%,	ARM	&	Jumbo	loans,	Former	Bankruptcy,	etc.	Ask	about	our	20	and	10	year	terms.	Rates,	fees	&	terms	subject	to	
market	changes.	Certain	restrictions	apply.

EquiSource
H O M E  M O R T G A G E  C O R P O R A T I O N

FINALLY A
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1-800-966-3458   Made in U.S.A.

FOR THE TOUGHEST JOBS ON PLANET EARTH

100% FINANCING

INTRODUCING
SOLAR SHIELD MOBILE HOME INSULATED ROOF SYSTEM

DEVELOPED ESPECIALLY FOR MOBILE HOME ROOF OVERS

What is a Solar Shield Roof System?
It’s a protective roof system for mobile homes that will

prevent leaks and drastically decrease utility bills,
virtually eliminate maintenance and increase your

home’s value, your comfort and your peace of mind.
Designed to prevent leaks
Reduces roof noise
Saves on utility bills
Adds insulation value
Virtually maintenance free
Polystyrene insulation 2″ thick

*LIFETIME WRITTEN WARRANTY*

Other Custom Designed Home & Mobile Home Improvements
Vinyl Siding • Screen Rooms • Insulated Windows • Carports

12″
Overhang

Solar Shield

Existing
Roof

Polystyrene

LICENSED BONDED INSURED

SMALL MONTHLY PAYMENTS
QUALITY WORK, QUALITY MATERIAL

CALL TOLL FREE: 1-800-841-2687

SHELTERCRAFT SPECIALTY CONTRACTORS

...33%DISCOUNT

Be one

of the first 25

customers

and get . . .

ENERGY
SAVERS

South Carolina owned and operated!

MADE IN THE U.S.A.

Solar Shield  
Insulated Roof System
Energy Saving System for Mobile Home Roof  Overs

Quality Materials • Made in the usa • lifetiMe Written Warranty

Other Custom Designed Home & Mobile Home Improvements
Vinyl Siding • Screen Rooms • Insulated Windows • Carports

100% Financing • Small Monthly Payments
South Carolina Owned & Operated! • Licensed/Bonded/Insured

Sheltercraft Specialty Contractors • 1-800-841-2687

Increase your home’s 
value, your comfort 
and your peace 
of mind with this 
protective roof system 
for mobile homes.

Adds 2” polystyrene 
insulation • Saves on 
utility bills • Reduces 
roof noise • Reduces 
maintenance • Designed 
to prevent leaks

100% FINANCING

INTRODUCING
SOLAR SHIELD MOBILE HOME INSULATED ROOF SYSTEM

DEVELOPED ESPECIALLY FOR MOBILE HOME ROOF OVERS

What is a Solar Shield Roof System?
It’s a protective roof system for mobile homes that will

prevent leaks and drastically decrease utility bills,
virtually eliminate maintenance and increase your

home’s value, your comfort and your peace of mind.
Designed to prevent leaks
Reduces roof noise
Saves on utility bills
Adds insulation value
Virtually maintenance free
Polystyrene insulation 2″ thick

*LIFETIME WRITTEN WARRANTY*

Other Custom Designed Home & Mobile Home Improvements
Vinyl Siding • Screen Rooms • Insulated Windows • Carports

12″
Overhang

Solar Shield

Existing
Roof

Polystyrene

LICENSED BONDED INSURED

SMALL MONTHLY PAYMENTS
QUALITY WORK, QUALITY MATERIAL

CALL TOLL FREE: 1-800-841-2687

SHELTERCRAFT SPECIALTY CONTRACTORS

...33%DISCOUNT

Be one

of the first 25

customers

and get . . .

ENERGY
SAVERS

South Carolina owned and operated!

MADE IN THE U.S.A.

Solar Shield Insulated Roof System
e n e r g y  s a v i n g  s y s t e M  f o r  M o b i l e  h o M e  r o o f  o v e r s
Q u a l I t y  M a t e R I a l S  •  M a D e  I n  t H e  u S a  •  l I f e t I M e  W R I t t e n  W a R R a n t y

100% fInanCIng •  SMall MOntHly PayMentS •  SOutH CaROlIna OWneD & OPeRateD!

Sheltercraft Specialty Contractors • 1-800-841-2687

Increase your home’s value, your comfort  
and your peace of mind with this  
protective roof system for mobile homes.
• Adds 2” polystyrene insulation
• Saves on utility bills
• Reduces roof noise
• Reduces maintenance
• Designed to prevent leaks

SaveS  eneRgy

SaveS  eneRgy
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BIPARTISANShIP IS RARE IN WAShINGTON, D.C. these 
days, a condition aggravated by a sluggish 
economy and the upcoming elections. But a 
good idea, one with the power to improve lives, 
can still unite our elected officials.

I was in the gallery of the U.S. House of 
Representatives on Sept. 16 and watched with 
pride as the congressmen—led by the members 
of the South Carolina delegation—passed the 
Rural Energy Savings Program Act (see “The 
Power of Efficiency,” page 16). Commonly 
referred to as Rural Star, the bill would make 
federal loan funds available to members of elec-
tric cooperatives nationwide. The loans, admin-
istered by participating co-ops, would be used 
to make homes more energy efficient, and 
members would pay them back through the 
savings on their monthly power bills. 

Rural Star came to the floor as part of a 
larger bill that included an unrelated—and con-
troversial—urban energy program. In a prelimi-
nary vote, the representatives considered each 
section of the bill separately and when they 
voted on the specific provisions of Rural Star, it 
earned overwhelming and bipartisan support. 

Rural Star bucked the partisan trend because 
it was a commonsense solution that was 
widely embraced by the members the South 
Carolina delegation. Rep. James Clyburn, the 
House Majority Whip, sponsored the Rural 
Star bill. Fellow Democrat Rep. John Spratt, as 
well as Republican Reps. Henry Brown, Bob 
Inglis, and Joe Wilson, all co-sponsored it. The 
Senate version of the bill was co-sponsored by 
Republican Lindsey Graham, a respected leader 
on energy issues, who has spoken in favor of 
the plan.

It also helped that our representatives 
challenged their colleagues to see the value of  
a program that 1) was a loan program, not 
a giveaway; 2) would save all cooperative 

consumers money (not just those living in 
retrofitted homes); 3) protected our environment 
by reducing carbon dioxide emissions; and  
4) had the potential to create jobs and boost 
local economies.

Or maybe the Rural Star loan program gained 
bipartisan support because it embodies the same 
values as our cooperatives—working together to 
solve problems and looking out for our neigh-
bors as well as ourselves. It’s that spirit that 
built the original lines in the 1940s and earned 
co-op members a reputation for reliability. 
“They are some of the most trustworthy people 
in America,” Sen. Graham said. “They will pay 
you back.”

Today, co-ops serve 1.5 million South 
Carolinians in all 46 counties, and the challenge 
is keeping the costs of electricity under control 
in the face of changing environmental standards 
and rising fuel prices. If we all pitch in, we can 
maintain affordable rates. Let your U.S. Senators, 
Lindsey Graham and Jim DeMint, know that you 
are willing to roll up your sleeves and work so 
that not only your wallet is protected, but also 
those of your neighbors. 

Sen. Graham may be reached by completing an 
e-mail web-form at 

lgraham.senate.gov/public.

Sen. DeMint may be reached by completing an 
e-mail web-form at 

demint.senate.gov/public.

I’ll keep you updated on our progress.

Dialogue

Working Together

MIKE COUICK 
President and 
CEO, The Electric 
Cooperatives of 
South Carolina
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Q I want a healthy and efficient 
method to cook meals for my family, 
and I don’t like microwave ovens for 

most food. how efficient are residential 
steam ovens? Do they bake and roast as 
well as a regular oven? 

A Steam ovens are used by profes-
sional bakeries and restaurants 
because they bring out the 

natural flavor of cooked foods, and 
they dramatically reduce cooking 
time. Steam ovens sold for home use 
have the same advantages, and while 
they cost more than comparable 
standard or convection ovens, they 
can be an energy-efficient option 
because shorter cooking times mean 
you’ll be using less electricity when 
you prepare meals.

Food cooks much faster in a steam 
oven because steam has a higher 
heat content and heat transfer rate 
than hot air. Some steam ovens can 
produce superheated steam as hot as 
500 degrees. When this steam hits the 
food surface, it transfers its heat to the 
cold food. As the steam condenses, the 
latent heat also goes into the food. 

Superheated steam heats the fat 
in meat quickly without searing the 
outside surface. This liquefies fat 
almost instantly—much of it drips off 
into a pan—but the steam keeps the 
meat moist, resulting in a tasty, lower-
fat meal. For breads, the moisture 

inside the steam oven makes much 
better crusts and provides more even 
baking. The one thing a steam oven 
can’t do is brown meat. For that you’ll 
need a combination steam/convection 
oven.

There are additional energy  savings 
because an entire meal (meat, veg-
etables and potatoes) can be made 
in a steam oven without using the 
stovetop. Most new steam ovens have 
computerized controls to help you 
determine the proper cooking time 
and settings for different foods and 
even combinations of foods. If you 
are planning to have fish, spinach and 

potatoes for dinner, the oven prompts 
you to place the potatoes in the oven 
first since they take the longest to 
bake. After 18 minutes, it prompts you 
to add the fish. It then prompts you 
to add the spinach for the final three 
minutes. 

Steam ovens are available as built-
in units, which look similar to a 
conventional wall oven, and as free-
standing units, which are about the 
size of a microwave oven. Most plug 
into a standard 120-volt wall outlet 
and have a small water reservoir (typi-
cally 1.25 quarts) that you’ll need to 
fill each time you use the oven. One 
final word of advice if you’re buying 
a steam oven: Don’t be tempted to 
buy a professional unit as they may 
lack certain safety features. Get an 
oven designed for home use and make 
sure it’s approved by Underwriters 
Laboratories (UL). 

Send questions to Energy Q&A, South Carolina 
Living, 808 Knox Abbott Drive, Cayce SC 29033, 
e-mail energyQA@scliving.coop or fax (803) 
739-3041. 

EnergyQ&A By Jim Dulley

LearnMore
The following companies offer efficient 
steam wall ovens: 
Gaggenau (877) 442-4436 gaggenau.com  
Kitchenaid (800) 334-6889 kitchenaid.com  
Miele (800) 843-7231 mieleusa.com 
Sharp (800) 237-4277 sharpusa.com  
Viking (888) 845-4641 vikingrange.com

Cooking with steam
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built-in steam ovens for home use are about the 
same size as conventional wall ovens.
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By BeCky BillingsleySmartChoice

ThE RAPID PACE OF TEChNOLOGY is a  double- 
edge sword when you’re shopping for 
home theater gear. Products get better and 
cheaper all the time, but the standards for 
state-of-the-art performance and “gotta 
have it” features are always changing, too. 

One trend is clear, says John Sciacca, a 
partner at Custom Theater and Audio in 
Murrells Inlet: web-enabled devices are 
here to stay. “As consumers continue to get 
more of their entertainment from Internet-
based sources, more and more products 
will incorporate this functionality, enabling 
consumers to easily access and enjoy it from 
their living rooms instead of being tethered 
to a computer.”

Cutting-edge home     theater gear

3-D	TV
PERFORMANCE	PLASMA
Reality television has new meaning in 
the HD 3-D world of the Panasonic VIERA 
VT25 Series plasma television. The 65-inch 
model is videophone-ready and has three 
speakers. It’s equipped with top-of-the-
line resolution and contrast technology 
with 6,144 lines of shade gradation versus 
the old standard of 4,096. That gives 
this model a phenomenally clear picture 
even in 2-D. Includes 3-D glasses.  
$4,300. (877) 744-1179; listenup.com.

SITTINg	PRETTy
Tiny spaces can have luxurious 
home theaters, too. Sink into 
Italian leather and enjoy the 
sonic experience of seven high-
performance speakers built 
into the BodySound Home 
Theater. Each recliner includes 
a Dolby digitally controlled 
audio system, automatic 
volume adjustments and a 
touch-screen remote. The 
steel-framed and acoustically 
optimized chair also has sonic 
massage function and two 
massage generators. Starts 
at $7,945. (877) 943-4041; 
bodysoundtheater.com.

FULL	STREAM	AHEAD
Samsung’s 1000W 3-D HT-C6930 Blu-ray Home Theater System uses 
“feedback” circuit technology to filter out noise distortion and 
provide richer sound. Streaming online videos, such as those delivered 
by Netflix and Blockbuster subscriptions, are seamlessly integrated 
via a high-definition multimedia interface (HDMI) cable and wireless 
router so you can instantly select and watch movies. HDMI also allows 
you to download apps and widgets so you can access Facebook, 
Twitter and YouTube with your television remote control. 

Bonus: The latest models use 30 percent less 
power than they did just one year ago. Now 
that’s progress! $800. (888) 205-1987; onecall.com.

bEDROOM	FUN
Get comfortable while you read, listen to music, play computer games or 
watch your favorite videos with the iCon bed from Hollandia International 
and Therapedic. It comes standard with Apple iPad docking stations, four 
fully enclosed speakers, a 250-watt amplifier, dual-core 3-D mattress and an 
adjustable, motorized foundation. Bonus: It’s available in more than 200 colors 
and fabrics. Starts at $20,000. (215) 923-2616; hollandiainternational.com. 

LOUD	
FURNITURE

WATCH	OUT
You can’t help but react to  
the action leaping off the  
screen of the BRAVIA LX900  
Series LCD television with  
built-in 3-D. It features wi-fi  
connectivity, an HD 1080p  
screen for image clarity and  
Motionflow PRO—a 240 hertz  
refresh rate that makes fast action scenes  
scream with power. Comes with 3-D glasses.  
$4,000. (877) 865-7669; sonystyle.com. 
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HomeRunBy Brian sloBoDa

GAS-POWERED LAWN MOWERS can be 
found on almost every street in 
America. Sadly, these small engines 
emit a surprisingly large amount of 
pollution, including carbon mon-
oxide, a colorless and odorless gas 
that is toxic to humans, as well as 
hydrocarbons and nitrogen oxide 
that contribute to the formation of 
ground-level ozone. In fact, operating 
a gasoline-powered lawn mower for 
one hour produces the same amount 
of smog-forming pollution as driving 
an average car almost 200 miles, 
according to the Environmental 
Protection Agency (EPA). 

What’s more, gas lawn mowers are 
noisy—just ask anyone who wanted to 
sleep in on a Saturday morning when 
a neighbor decided to get an early 
start on yard work. Luckily for your 
lungs, your lawn and your neighbors, 
there are alternatives. 

One option is an electric lawn-
mower. They are quiet, emit no direct 
pollutants and come in both corded 
and battery-operated models. Costs for 
a corded electric mower are similar 
to those of a comparable gas-powered 
mower, ranging from $150 to more 
than $400. Their biggest drawback: 
they must be connected to the house 
via an extension cord. As you can 
imagine, users must be aware of where 
the cord is at all times in order to 
avoid running over it with the mower.

Cordless rechargeable mowers are 
more convenient than their corded 
counterparts. Some cordless mowers 
have a removable battery that can be 
charged inside the home and placed 
in the mower when it is time to cut 
grass. Costs range from $200 to more 
than $500. 

Rechargeable mowers are limited 
by the life of the battery pack. As a 
result, they are not the best choice 

for large lawns. When shopping for 
a cordless mower, look for informa-
tion on the size of lawn the mower 
can handle or the time provided by a 
single charge. Many cordless mowers 
claim to give users 45 to 60 minutes 
of cutting time per charge, or roughly 

enough time to cut one-third to one-
half of an acre. Actual cutting time 
will vary depending on the age of the 
battery and the height of the grass.

Another option is to use a manual 
push mower. Modern reel mowers 
start at $70. They are surprisingly 
light and maneuverable compared to 
the older models you might remem-
ber, though it’s still hard to push any 
human-powered mower through tall 
grass. They are a good choice for 
smaller yards and work best when 
the cutting blades are regularly 
sharpened and the wheels frequently 
lubricated. 

BRIAN SLOBODA is a program manager 
specializing in energy efficiency for the 
Cooperative Research Network, a service 
of the Arlington, Va.-based National 
Rural Electric Cooperative Association.

A greener way to mow your lawn
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Many	cordless	mowers	
claim	to	give	users	45	to	
60	minutes	of	cutting	
time	per	charge,	or	
roughly	enough	time	
to	cut	one-third	to	
one	-half	of	an	acre.
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EfficıencyThE POWER OF

comfortably cooling a 1,296-square-foot home 
through the “dog days” of August in South 
Carolina, especially when you consider that 
Butler, a member of Tri-County Electric 
Cooperative, shares her home with her daughter 
and granddaughter. But just a few months ago, 
her peak-season heating and cooling bills were 
$400 to $500 a month, with one bill almost 

$800. To make matters worse, she 
and her family were still sweating 
through summers and shivering 

through winters. 
Like many homes in South Carolina, Butler’s 

was poorly insulated and riddled with air leaks 
that made an outdated heating and cooling 
system work overtime. Her salary as a part-time 
teacher’s aide made paying utility bills a struggle, 
and left nothing to pay the thousands of dollars 
it would cost to make her home energy efficient. 
In desperation, she entered the Help My House 
home makeover contest offered by the state’s 
electric co-ops. From 4,000 entries, Butler’s home 
was one of seven selected for free efficiency 
upgrades as a demonstration project to show 

how everyday fixes could reap significant savings. 
Under the supervision of her co-op, contractors 
plugged leaks, added insulation and installed a 
new, high-efficiency heat pump. “I didn’t know 
that a house could have so many holes in it,” 
Butler said.

In the 10 months since the work was com-
pleted on her home, Butler has cut her energy 
use by 20,309 kilowatt-hours and her monthly 
bills by an average of $188. To date, all seven 
Help My House winners have saved a total of 
33,016 kilowatt-hours and $4,296.29. 

Now consider that hundreds of thousands of 
homes served by co-ops in South Carolina need 
those same basic upgrades, and imagine the 
savings if the homeowners could find a way to 
pay the upfront costs of improvements.

To understand the power of conserving electricity, consider the 
bill Linda Butler received in early September from her electric 
co-op: Total due, about $125. That’s a reasonable amount for

linda butler is 
a true believer 
in the power 
of energy 
efficiency. She’s 
been smiling 
ever since a 
home makeover 
shaved 
hundreds of 
dollars off 
her monthly 
electric bill.
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Efficıency
rural Star 
The Rural Energy Savings Program Act, 
nicknamed Rural Star, would do just that. 
Approved by the U.S. House of Representatives 
on Sept. 16, the bill would allow co-op members 
to finance qualified efficiency upgrades through 
low-interest loans repaid by monthly energy 
savings. If it passes the Senate and becomes law, 
Rural Star would provide $4.9 billion in federal 
loan funds to electric co-ops nationwide. The 
co-ops, in turn, would loan the funds to their 
members at very low interest rates with the 
funds paid back over a period of 5 to 10 years.

South Carolina’s electric co-ops developed the 
concept and have a plan to loan approximately 
$750 million to co-op members with a goal of 
upgrading 225,000 homes over 10 years. That 
plan calls for participating co-ops to use a repay-
ment formula where two-thirds of the savings on 
each monthly bill would be applied to the loan, 
with the co-op member keeping the remain-
ing third. To qualify, homes would undergo an 

energy audit to ensure that 
the loan can be paid back 
in a reasonable time, said 
Mike Couick, CEO of The 
Electric Cooperatives of 
South Carolina.

a homegrown idea
The idea for the Rural Star 
program began with a June 
2009 conversation between 
Couick and Congressman 
John Spratt, the represen-
tative of South Carolina’s 

ThE POWER OF

bipartisan support for the rural Star 
concept was evident from the start 
when republican Senator lindsey 
Graham joined Democrats including 
u.S. reps James clyburn (center) and 
John Spratt (right) in promoting the 
loan program.

Rural Star by the numbers
225,000
The	number	of	cooperative-served	HOMES	targeted	for	
efficiency	upgrades	in	South	Carolina’s	Rural	Star	plan.

$750 million
The	projected	amount	of	federal	loan	funds	
needed	to	UPgRADE	those	homes.

6.7 million 
metrıc tons
The	estimated	REDUCTION	in	carbon	dioxide	
emissions	over	10	years	if	the	goal	is	met.

$280 million
The	projected	ANNUAL	SAVINgS	to	co-op	members	living	in	
the	upgraded	homes	when	the	program	is	fully	implemented.

$4 billion
The	estimated	savings	for	ALL	South	Carolina	
co-op	members	by	avoiding	or	delaying	the	
construction	of	new	nuclear	power	facilities.

3,500
The	number	of	JObS	that	could	be	created	in	South	
Carolina	during	the	first	three	years	of	the	program.

 South Carolina co-ops roll out  
a plan to generate new jobs, 

a cleaner environment 
and big savings. 

By keith PhilliPs
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save on power bills

reduce carbon emissions

5th District and one of the most senior mem-
bers in the House. Couick was watching the 
climate change debate in Washington with 
concern. The vast majority of South Carolina’s 
electricity is produced by coal-burning power 
plants and the federal government was consid-
ering taxes on the carbon dioxide they produce, 
along with mandates to force utilities to use 
costly alternative energy sources. No matter 
how well-intentioned, those ideas would have 
one certain result: South Carolinians would 
face higher power bills.

“I sat down with Congressman Spratt lament-
ing that everything Congress had looked at 
was going to be a lot more expensive for co-op 
members,” Couick said. “He said, ‘We’ve got to 
do something to help these folks. Bring us back 
some ideas.’ ”

Couick then met with Ron Calcaterra, CEO of 
Central Electric Power Cooperative. As the pro-
vider of electricity for all 20 of South Carolina’s 
distribution co-ops, Central concluded that the 
cost-effective way to reduce carbon dioxide 
emissions and keep electricity affordable was to 
lower system-wide energy use and reduce peak 
demand. When Central’s engineers studied the 
options, they calculated that improving the effi-
ciency of 225,000 homes could reduce energy 
use by 5.6 million megawatt-hours over the next 
10 years, cutting the state’s carbon dioxide emis-
sions by 6.7 million metric tons in the process.

The sticking point: Finding a practical way for 
co-op members, many with low incomes, to pay 
the up-front costs of energy-efficiency upgrades. 
Co-ops in Kansas had experimented with micro-
lending programs and on-bill financing, but 
the plan developed by South Carolina’s co-ops 
expanded the concept to whole-house efficiency 
on an unprecedented scale. 

When Couick brought the proposal to 
Washington, he shared it with Spratt and House 
Majority Whip James Clyburn, who represents 
South Carolina’s 6th District. “I fell in love with 
the idea and then introduced the concept to the 
members of Congress on both sides of the aisle,” 
Clyburn said. “Everybody felt this was a great 
thing to undertake.”

John Spratt accepts co-ops’ service award
Shortly before Congress reconvened in September, 5th District Congressman 
John Spratt met with leaders of South Carolina’s electric cooperatives to receive 
the Lineman Award for his long career in public service. But the meeting quickly 
turned into an open discussion on the pending Rural Energy Savings Program 
Act. Mike Couick, CEO of The Electric Cooperatives of South Carolina, told 
those in attendance that the program had been inspired by a conversation with 
Spratt (see main story), but the congressman was quick to give credit to the 
cooperatives themselves, calling Rural Star “a good example of why the co-ops 
are so important.”

“You found an area that’s not being stressed nearly enough and that is 
conservation and efficiency,” Spratt said. “That’s got to be part of the plan for any 
kind of profitable, well-returning reformation of our energy markets. To your great 
credit you seized upon the idea … and came up with a very neat proposal.”

ecSc ceO mike 
couick (left) 
awards the 
lineman trophy to 
rep. John Spratt in 
recognition of his 
support for South 
carolina co-ops.

“	If	this	bill	becomes	law	…	customers	
get	a	convenient	way	to	pay	over	time	
for	power-saving	home	improvements,	
and	they	save	on	their	power	bills.	The	
co-ops	get	to	hold	off	on	buying	in	to	
new	generating	capacity.	The	country	
gets	a	start	on	conservation—the	
quickest	way	to	energy	freedom.”	
REP. BOB InglIs (R), 4TH DISTRICT

“	This	bill	has	the	potential	of	lowering	the	cost	of	
heating	and	cooling	homes	throughout	South	Carolina,	
it	has	the	real	potential	for	providing	a	shot	in	the	
arm	for	the	economies	of	rural	communities	and	it	
has	great	potential	to	lower	carbon	emissions.”	
REP. JOHN spratt (D), 5TH DISTRICT
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create jobs

save on power bills

Sponsored by Clyburn, the Rural Energy 
Savings Program Act gained bipartisan support 
with 55 co-sponsors, including Spratt and 
Republican Reps. Bob Inglis, Joe Wilson and 
Henry Brown. When the bill was introduced in 

March, Republican Senator Lindsey Graham, 
an early co-sponsor of a companion bill in the 
Senate, joined Democrats Clyburn and Spratt 
at a press conference to promote the Rural Star 
concept. “This is a plan that will help consumers 
become more energy efficient and lower their 
electricity costs,” Graham said.

The House bill authorizing the loan program 
sailed through the Agriculture Committee and 
quickly made it to the floor for a final vote, 
where it passed 240-172. The bill is pending 
in the Senate. If passed and signed into law, 
Congress will still need to approve funding for 
the program in the appropriations process before 
loans can begin. 

House majority Whip James clyburn sponsored the rural Star bill which passed  
in September. the legislation is pending in the Senate.

Dollars and sense
While the Rural Star program began with the 
goal of reducing greenhouse gas emissions, 
the economic benefits for South Carolina are 
a “grand slam,” Spratt said. “The real impact 
of this is that it will work, and it has multiple 
winners.”

If the program sufficiently lowers energy use, 
all co-op members will avoid paying the estimated 
$4 billion cost of building new nuclear power 
facilities—nuclear being the only practical power 
source that would also lower carbon dioxide emis-
sions. The program is expected to create 3,500 
private sector jobs throughout the state in the 
first three years, as workers would be needed 
to perform energy audits and upgrades. And as 
Clyburn points out: “These are jobs that cannot 
be exported.” 

The investment in efficiency upgrades would 
also spur sales of American-made equipment 
and supplies, but the greatest benefit to local 
economies would be the on-going savings for 
co-op members. If the program reaches its goal 
of upgrading 225,000 homes, the combined 
savings to those members are estimated at $280 
million a year, Couick said. That would be espe-
cially helpful for low-income earners who in 
peak seasons may spend 60 to 80 percent of their 
disposable income on energy. Less money spent 
on utility bills means more money for other 
necessities. 

That was certainly the case for Linda Butler, 
who joined Clyburn at a September press confer-
ence to tell her story and urge passage of the bill. 
“I hope they will get it passed because there are a 
lot of people out there who need it,” she said. 

“	The	money	that	we’ll	make	available	to	
be	loaned	by	the	co-ops	will	go	to	some	of	
the	most	trustworthy	people	in	America.	
They	will	pay	you	back.	The	cost	of	this	bill	
over	a	10-year	period	is	negligible	to	the	
taxpayer,	and	the	benefit	of	job	creation	
is	enormous.	It	is	smart	policy	to	take	a	
small,	limited	amount	of	federal	dollars	
and	empower	people	to	help	themselves.”
SEN. LINDSEY graham (R)

improve quality of life
“	This	is	a	loan	program,	not	a	grant	or	a	

rebate,	and	the	loans	are	paid	back	to	the	
federal	treasury.	This	bill	provides	for	energy	
conservation,	job	creation	and	cost-effective	
upgrades	that	will	improve	consumers’	quality	
of	life.	It	is	a	win-win-win	proposition.”
 REP. JAMES E. Clyburn (D), HOuSE MAJORITY WHIP, 6TH DISTRICT

rep. bob Inglis (above), 
of South carolina’s 
4th District, and rep. 
Joe Wilson (below), of 
the 2nd District, were 
among the republican 
co-sponsors of the 
rural energy Savings 
Program act.
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News Extra

PLAIN cLAY POtS  were transformed 
into beautifully decorated lamps by 
local 4-H participants this summer, 
topped off with energy-efficient light 
bulbs donated by Marlboro Electric 
to make even more of a difference.

Marlboro County Clemson 
Extension offered a variety of 
4-H summer workshops for youth 
ages 8–16. The hands-on activities 
introduced the youth to 4-H, provided 
activities to help them develop their 
own personal development skills, gave 
them a positive experience and, most 
importantly, they had fun. 

The world of electricity was 
explored in the Electric Workshop and 
participants learned basic electrical 
concepts and safety techniques. Clay 
pots were painted and decorated 
with decals and artwork ranging from 
hearts and flowers to sports. Then, 
the lamps were properly assembled 
and wired. Compact fluorescent light 

Local 4-H’ers make a difference
Planting energy efficiency to light the way

Youth ages 8–16 enjoyed the 4-H Electric Workshop offered by Marlboro County Clemson Extension this summer.

Co-op members Johnny and Gwen 

Newton, founders and leaders of 

MYOSA (Marlboro Youth Outdoor 

Shooting Association), were 

recognized for their dedication to the 

4-H Shooting Sports. 

An awards banquet was held on August 31 at Bennettsville Community Center to recognize participating students, parents, 
grandparents, businesses, teachers and supporters of the local 4-H programs. Carolyn Crouse and Gloria Quick were recognized as 
retiring from Marlboro County’s Clemson Extension Service with more than 20 years of service.

Makayla Karn, 9, puts a compact fluorescent light bulb in her new clay pot lamp she created. Makayla is the daughter of Marlboro Electric  Co-op members Marvin and Carolyn Karn of Clio.

Michael McManus, 4-H agent, worked with 
participants on learning basic 
electrical concepts 
and safety 
techniques 
when making 
clay pot lamps.

(CFL) bulbs were used to teach the 
importance of energy efficiency and 
safety to the 4-H group.

Staff and adult volunteers work 
together to offer 4-H educational 
programs to empower youth to become  
healthy, productive and contributing 
members of society and their community. 
A learn-by-doing approach of energetic 
activities may range from animals, 
natural resources, shooting sports, and 
foods and nutrition, to science and 
technology, photography, leadership 
and more. 

South Carolina 4-H program is a  
community of young people across  
America who are learning leadership, 
citizenship and life skills offered through  
Clemson University Cooperative 
Extension Service since 1908.  

To learn more about South Carolina 4-H 
programs, visit Clemson.edu/4h. For local infor-
mation, call Marlboro County 4-H office, (843) 
479-6851, or Dillon County 4-H, (843) 774-8218. 
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Marlboro Electric’s employee Jean Evers, right, assists Pee Dee Coalition’s 
Marie Long, left, and Loretta Love with phones donated by Marlboro Electric 
for victims to call 911 in emergency situations.

By Christy Overstreet

DOMeStIc vIOLeNce tOUcHeS 

the lives of Americans 
of all ages, leaving a 
devastating impact on 
women, men, and children 
of every background and 
circumstance. A family’s 
home becomes a place 
of fear, hopelessness 
and desperation when a 
woman is battered by her 
partner, a child witnesses 
the abuse of a loved one 
or a senior is victimized 
by family members. 

Pee Dee Coalition 
Against Domestic and 
Sexual Assault is a  
non-profit organization 
dedicated to the reduction 
of rape, family violence 
and child abuse and to the 
needs of its victims. 

“It’s important that 
people be aware of the 
many different programs we 
offer, such as the Children’s 
Durant Center,” Director of 
Development Marie Long 
said. “Programs and services 
include community victim 
assistance, emergency safe 
shelters, Durant Children’s 
Center, Prevent Child Abuse 
Pee Dee, alternatives to 
violence, reducing our 
assault risk, and training 
and education. Counseling, 
temporary accommodations, 
medical, legal and criminal 
justice advocacy and 
accompaniment are all 
available.”

During National 
Domestic Violence 
Awareness Month, Pee Dee 
Coalition asks everyone 
to recommit, speak out 
about this serious issue 
and raise awareness to end 
violence within homes, 
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October is Domestic Violence 
Awareness Month

our communities and our 
country. It is also a time to 
mourn those who have died 
due to domestic violence, 
celebrate with those who 
have survived and connect 
with those who work to end 
violence against women and 
children.

Marlboro County’s 
coordinator Loretta Love 
is planning a “Candlelight 
Vigil” at the Bennettsville 
Community Center, Octo-
ber 21, 6:30–8:30 p.m. for 
the public to attend.

To help states, 
municipalities, agencies 
and individuals with the 
goals of the Violence 
Against Women Act, the 
U.S. Department of Justice’s 
Office of Violence Against 
Women has worked with 
Congress and the president 
and local, state and national 
civil society agencies to 
establish months designated 
to raise awareness about 
the four crimes included 
in the bill: January is 
Stalking Awareness Month; 
February is Dating Violence 
Awareness and Prevention 
Month; April is Sexual 
Assault Awareness Month; 
and October is Domestic 
Violence Awareness Month. 

“We have been targeting 
adolescents this year 
with date rape facts, 
the importance of early 
reporting, encouraging 
victims to allow law 
enforcement to investigate 
and victim’s rights,” Dillon 
County’s local coordinator 
Gwen Dotson said. “In 
addition, a ‘Lunch & Learn’ 
for military wives and 
female veterans is scheduled 
for October 19 at United 
Methodist, Main Street  

in Dillon.”
Pee Dee Coalition is 

funded through local, 
state and federal dollars 
while relying heavily on 
both financial and in-kind 
contributions from the 
general public. Through 
Marlboro Electric’s 
Operation Round Up 
program, the Trust Board 
has been able to help 
individuals in desperate 
need through Pee Dee 
Coalition. 

During the upcoming 
holidays, the emergency 
safe shelters are used 
more. The organization 
appreciates donations 
such as household items, 
cleaning supplies, food, 
personal hygiene and 

medical items. Donations 
to the organization may 
be received at any of the 
Satellite Centers.

Together, we all can 
make a difference in the 
lives of victims and their 
families. 

To learn more about the Pee Dee 
Coalition, visit PeeDeeCoalition.
org or call (843) 669-4694. For 
Marlboro County’s Satellite 
Center, located at 108 Parsonage 
Street, Bennettsville, call (843)  
479-0882. For Dillon County’s 
Satellite Center, located at  
203 North Fifth Avenue, Dillon, 
call (843) 774-0898.

24-HOUR CRISIS LINES: (843)  
669-4600 or (800) 273-1820

CHILD HELP PEE DEE 24-HOUR 
HELP LINE: (866) 867-9857
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MArLbOrO eLectrIc eMPLOYeeS  place 
safety as their top priority for 
themselves and others, especially 
during dangerous times. Each 
month, co-op employees participate 
in training sessions involving safety 
practices and take the time to inspect 
equipment and safety gear.

Lineworkers take precautions to 
make any necessary repairs safely. For 
example, when working on a line, they 
are required to wear rubber insulated 
gloves and sleeves. These rubber 
insulated gloves and sleeves are made 
of ‘special’ materials to work on power 
lines so employees will not be injured. 
Hard hats, goggles, first-aid kits, fire 
extinguishers and other items are used 
by lineworkers. 

It is also important that co-op 
employees learn safety procedures. 
Marlboro Electric employees receive 
defensive driving training, pole-top 
rescue, first aid, CPR and many other 
safety classes.

The construction, operation and 
maintenance of our distribution 
system promote safety for electric 
cooperative employees and our 
member consumers. The safety 
practices of Marlboro Electric  
reflect the requirements and/or  

recommended practices of the 
National Electrical Safety Code, 
the Rural Utilities Service, the 
Institute of Electrical and Electronics 
Engineers, Inc. and the American 
National Standards Institute, and 
the Occupational, Safety and Health 
Administration.

The co-op is proud of their 
outstanding safety record and strives 
to keep danger in the distance as 
much as possible by educating and 
training employees so they can go 

Staying alive
Co-op employees learn safe work habits

Lineworkers roddy Bowers, 
left, Steve Ellerbe, top right, 
and Jimmie ridges check 
their rubber insulated 
gloves and sleeves for any 
defects.

Safety Director John Powers observes Jimmie ridges during his CPr training.

Employees robbie Kirk, left, and Earl Watson received their Supervisory Certificates from President 
and CEO Bill Fleming after completing coursework through the National rural Electric Cooperative 
Association.
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home to their families 
just as our members 
do. Protect the well-
being and safety 
of your family and 
safeguard those who 
come to your aid, like 
co-op lineworkers. 
When we work 
together for safety and the good for 
our communities, we all benefit. 
Marlboro Electric wants to keep lights 
on for members and for employees.
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Marlboro Electric employees John Powers, left, and Terry Terry package old meters to be recycled and shipped to a third world country. Packages were then 
loaded into a truck provided by NrECA International Foundation as shown by co-op employee James Emanuel in the photo below.

beGINNING IN JANUArY 2010,  Marlboro 
Electric has been changing out 
meters and replacing them with new 
digital meters capable of the latest 
advanced metering infrastructure 
functions to better serve members.  

What happens to the old meters?  
Marlboro Electric has donated the old 
meters to the NRECA International 
Foundation to be recycled and sent to 
Guatemala, a third-world country.

“We wanted to do something 
smarter with the used units, like 
recycling, rather than disposing 
of them at a landfill,” Manager of 
Information Systems/Public Relations 
John Powers said. “Not only is this 
a green way, it is the co-op way by 
helping those living without power, in 

STATEMENT OF NONDISCRIMINATION
Marlboro Electric Cooperative, Inc. is the recipient of federal financial assistance from the Rural Utilities Service, an agency of the U.S. Department of Agriculture (USDA), and is subject to the provisions of  
Title VI of the Civil Rights Act of 1964, as amended; Section 504 of the Rehabilitation Act of 1973; as amended, the Age Discrimination Act of 1975, as amended, and the rules and regulations of the U.S. Department 
of Agriculture. In accordance with federal law and U.S. Department of Agriculture policy, this organization is prohibited from discriminating on the basis of race, color, national origin, age, or disability. The person 
responsible for coordinating this compliance effort is William L. Fleming, president and chief executive officer. To file a complaint of discrimination, write to: USDA, Director, Office of Civil Rights, Room 326-W, 
Whitten Building, 1400 Independence Avenue, SW, Washington, DC 20250-9410, or call (202) 720-5964 (voice or TDD) or, toll-free, (866) 632-9992 (voice only). Both USDA and Marlboro Electric Cooperative, Inc. are 
equal opportunity providers and employers.

a third-world country, receive  
electricity.”

The NRECA International 
Foundation partners with 
U.S. electric cooperatives 
and others to electrify rural 
villages and foster economic 
development, improving the 
lives of people in developing 
countries. The foundation was 
created in 1985 and has  
provided millions of dollars  
in funding, donated equip-
ment, and volunteer personnel 
to electrify villages and share 
lessons from the U.S. electric 
cooperative experience 
with electric cooperatives in 
developing countries. 

Co-op donates old meters
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Michael Allen
emPlOYer: National Park Service
HOme: mount Pleasant
lIFe’S WOrK: bringing together diverse groups 
to preserve and present the Gullah culture
lIttle-KNOWN Fact: He’s co-pastor of  
beyond the church Wall ministries
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He didn’t know it then, but  
michael allen found his life’s work 
when the history education student 
from South carolina State college 
first reported to Fort Sumter National 
monument in the summer of 1980. 

allen has been with the National 
Park Service ever since, first as a ranger 
and now as a community partnership 
specialist, the title given to his newest 
task: spearheading the development 
of the Gullah-Geechee cultural 
Heritage corridor. Stretching from 
Wilmington, N.c., to Jacksonville, Fla., 
the corridor is intended to share the 
culture and history of coastal slaves 
and their descendants. Some of the 
sites are well known, such as Penn 
center on St. Helena Island and the 
new Sweetgrass cultural arts center 
in mount Pleasant. Others are obscure 
and some are simply cultural pathways 
that exist in hand-me-down songs 
and stories. “this is the only history 
corridor in the nation that stretches 
across four states and talks about a 
living, breathing culture,” allen says. 
“We’re working to identify all these 
sites and to tie them together.” 

His decades of service at Fort 
Sumter, liberty Square, the charles 
Pinckney National Historic Site and 
the new museum at Fort moultrie 
that focuses on the middle Passage 
of enslaved africans to america, has 
prepared allen for his latest challenge.

“I feel like my work for 30 years has 
been to bring awareness into places 
where it has not been,” he says. “We’re 
engaging people who have never been 
engaged and involving people who 
have never been involved and telling 
stories that can be difficult to tell. but 
people are listening, and they want to 
work with us.” —MARC RAPPORT
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Off to the races
A first-timer’s guide to 
South Carolina’s fall 
equestrian events

By marC raPPort

IN SOME CIRCLES, horse racing is viewed as strictly for the 
well-heeled, but tens of thousands of South Carolinians 
know that it doesn’t have to cost an arm and four legs to 
be part of the fun at our state’s fall equestrian events—the 
Aiken Fall Steeplechase (Oct. 30), the King’s Tree Trials 
in Williamsburg County (Nov. 6) and the Colonial Cup in 
Camden (Nov. 13).

Even if you don’t know a stirrup from a steak knife, watch-
ing highly trained, expertly ridden thoroughbreds compete 
for pride and cash prizes from total purses that reach 
$100,000 can be an exciting way to spend a crisp fall day. 
“Unless you’ve been up close and seen top-notch horses like 
this thundering around the track, you’ve really been missing 
something,” says Mia Miller, event coordinator for the Aiken 
Steeplechase Association. “It’s thrilling and even a bit scary.” 

The Aiken and Camden races are major stops on the 
National Steeplechase Association circuit, which runs from 
spring through fall as horses and owners accumulate points 
for the prestigious Eclipse Awards. In fact, the Camden 
race is the final event of the season and often determines 
the winners in various categories, including steeplechase 

 champion and overall horse of the year. 
“Steeplechase racing has been around for hundreds 

of years, originating in the British Isles and named for 
the most obvious landmarks for the courses—church 

steeples. They’d race from one to the other,” says Hope 
Cooper, director of the National Steeplechase Museum in 
Camden. In modern steeplechase racing, horse and rider 
jump fences, ditches and other obstacles on courses of 
various lengths, and the first one to the finish line, with 
rider aboard, is the winner.

The King’s Tree Trial, on the other hand, is a traditional 
oval-track race. No obstacles, just four to six horses explod-
ing from the starting gate and sprinting to the finish for 
their share of a total purse of about $20,000.

All three events offer six to nine races a day, depend-
ing on the number of entries. Each race lasts only a few 
minutes, so in between, there is plenty of time to shop for 
souvenirs, tailgate and enjoy other festivities. There are 
usually special events for kids and the between-race rituals 
are, for many, as important as the races themselves.

While there are some high-priced options for seating 
and parking arrangements, for first-timers and the budget- 
conscious, general admission tickets ($10 to $30) are the 
way to go. They’ll provide walk-in access to the infield and 
all the enjoyment provided by man and beast alike. Here’s a 
closer look at each of the events.
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aIKeN Fall SteePlecHaSe 
Saturday, Oct. 30 
LOCATION: Ford Conger Field
GATES OPEN: 9:30 a.m.
POST TIMES: First race 1 p.m.; sixth and final race, 3:30 p.m.
GENERAL ADMISSION: $10 in advance, $15 at the gate; children 6 and 
under get in free
FOR MORE INFORMATION on special parking and party packages for 
Friday night and Saturday events: (803) 648-9641, aikensteeplechase.com

For a lot of spectators, the Aiken Fall Steeplechase (also 
known this year as the Budweiser Holiday Cup) is as much 
about the party as the actual racing. The festivities begin 
Friday night with dinner and dancing at the Halloween-
themed “Twilight in Transylvania” costume party at Ford 
Conger Field. 

The actual races are held on Saturday. A $10 advanced-
purchase ticket ($15 at the gate) gets you into the infield 
when the gates open at 9:30 a.m. Take a chair and a picnic 
lunch and enjoy yourself as you wait for the post time for 
the first race at 1 p.m. They’ll run six races over the course 
of the afternoon, the last one running at 3:30 p.m. Miller 
says the viewing is good anywhere within the infield fence, 
but the finish line is a particularly popular place to gather, 
because it’s close to the final action and the vendor village.

“Our tagline this year is ‘See Horses Fly’ and unless 
you’ve seen it in person, it’s really hard to describe or 
understand how impressive it really is,” Miller says.

The fall steeplechase is a family-friendly affair, and 
Saturday’s events include special activities for children 
including stick-pony races and a “paddock playground.” 
Tailgate competitions and other contests also add to the fun 
and the dress code is casual. However, this being Aiken, a 
carriage parade—with local couples dressed in finery that 
recalls the town’s heyday as a winter colony for the über-
wealthy—is a highlight between the afternoon races. 

KING’S tree trIalS 
Saturday, Nov. 6
LOCATION: McCutchen Training Center, Kingstree
GATES OPEN: 9:30 a.m.
POST TIMES: Nine races beginning at noon; last race ends about 5 p.m.
GENERAL ADMISSION: $15 per person
INFIELD PARKING: $30-$50
FOR MORE INFORMATION on tickets and parking: (843) 355-6431, 
williamsburgsc.org 
Set in the serene farms, woods and wetlands of the Pee 
Dee, the King’s Tree Trials began 15 years ago as the 
brainchild of former Williamsburg County Supervisor 
Richard Treme and Bobby and Debby McCutchen, whose 
facility has long been a training site and winter home for 
championship horses. While the races attract top-notch 
horses and riders from around the region, it’s also a 
distinctly hometown, casual affair. Just ask Mona Dukes, 
development director at Williamsburg 
Technical College and five-year 
veteran of what locals simply call “the 
Trials.” 

“From the ‘Call to the Post’ trumpet 
fanfare to the last presentation of 
the awards the race is great, and the 
infield activities are like a big, multi-
county neighborhood party,” she says. 
“Kids run and play, lovebirds snuggle, 
old friends catch up, and everyone has 
a jolly good time.”

The races are divided between 
quarter horses and thoroughbreds, 
with the former running about 450 
yards and the latter charging the 
whole way around the one-mile oval. 
Leslee Spivey of the Williamsburg 
HomeTown Chamber of Commerce 
recommends first-time attendees 
simply bring a lawn chair and find a good spot inside the 
rails of the 12-acre infield to see the action. 

Tailgating is one of the great traditions at the race. 
Vehicles are allowed on the infield and along the rail, so 
every year locals scramble to buy the best spaces on a 

When the real horses 
take a breather 
at the aiken Fall 
Steeplechase, the 
stick ponies are 
raced by a younger 
group of jockeys.

at King’s tree trials, the competition 
among tailgaters for most elaborate 
spread isn’t official, but it’s fierce.
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SCScene

first-come, first-served basis. Then they compete 
to see who can put out the most elaborate 
spread, usually featuring Williamsburg County 
barbecue, of course.

Debby McCutchen and her husband, Bobby, 
say it took some persuasion by Treme before 
they agreed to host the races as a way to show-
case the area’s equestrian heritage, but they’ve 
enjoyed it every year. “We held the first one in 
1996 and have never had a reason not to do it 
since,” she says. “It’s a lot of work behind the 
scenes, but it’s a really nice way to see everyone 
come on out here and get together and have a 
good time.”

marION DuPONt ScOtt cOlONIal cuP 
Saturday, Nov. 13
LOCATION: Springdale Race Course, Camden 
GATES OPEN: 9 a.m.
POST TIMES: 12:30 p.m. for the first of either six or seven 
races, depending on entries received. Races run 35 minutes 
apart.
GENERAL ADMISSION: $20 in advance, $30 after Oct. 30
FOR MORE INFORMATION on restricted parking, grandstand boxes and 
clubhouse packages: (803) 432-6513 or (800) 780-8117, carolina-cup.org

Camden has been synonymous with horse racing since 
the Carolina Cup began in 1930. Its fall counterpart, the 
Marion duPont Scott Colonial Cup, began in 1970 and 
itself has become one of the most important stops on the 
national steeplechase circuit.

Marion duPont Scott was the chemical company 
heiress, of course, who married Hollywood heartthrob 
Randolph Scott (known best for his early 1950s westerns) 
and made Camden her part-time home for decades. She 
bought Springdale Race Course as a training ground for 
some of the wintering champions and helped established 
Camden as an equestrian capital. Upon her passing in 1983, 
she deeded the 600-acre property to the state of South 
Carolina. A nonprofit board now operates it and the nearby 
National Steeplechase Museum.

While slightly less formal than the spring race, more 
than 10,000 people attend the annual fall running “dressed 
in everything from Gucci to blue jeans,” says Teri Leigh 
Teed, the assistant director of the Carolina Cup Racing 
Association (CCRA). In keeping with that informality, 
one of the favorite Colonial Cup traditions is the Jack 
Russell terrier races, staged between the steeplechase runs. 
Carousel and wagon rides also are favorites for the kids, 
and medieval knights will be parading before the grand-
stand as part of the show.

As this year’s race coincides with Veterans Day, the 
CCRA is providing 3,000 free tickets to military person-
nel and there will be displays of military equipment pro-
duced in the Palmetto State. The Army’s Golden Knights 

parachute team also has been invited. Teed said the Lugoff-
Elgin American Legion has donated 600 flags to line the 
road leading to the track, and a local chorale group will 
perform patriotic songs during the pre-race show. 

Purchase your general admission tickets before Oct. 30 
and you can get in for just $20. Deep-pocketed attendees 
can spring for infield parking spaces that begin at $135 
and go up to $265 for the front row by the paddocks. 
Grandstand seats cost $135 each or $625 for a six-seat 
package, which includes lunch and parking. 

“I tell people coming for the first time to just pay general 
admission, walk on into the infield or generally get as close 
to the finish line as you can. It’s an oval with a lot of differ-
ent courses on that oval, so there are terrific viewpoints all 
along the different areas of the track,” Teed says. “And over 
by the paddocks, you can watch the jockeys come out and 
saddle the horses, too. That all just adds to the interest and 
fun of this great event.” 

tailgating with good company and great food adds to the pleasure  
of watching the horses pound the courses at the colonial cup.
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Thoroughbred Country
South Carolina’s

FREE TRAVEL PLANNER for Aiken, 
Allendale, Bamberg and Barnwell Counties

1-888-834-1654
www.tbredcountry.org

Way More than Horses!
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STATE PARk PROFILE

Paris Mountain State Park

SCGardener
By BoB Polomski

SCOutside By greg luCas

Replanting  
irises for  
better blooms

Q I’ve been growing bearded irises for 
quite some time, but over the last 
couple of years they have hardly 

bloomed. Is there something I can do?

AYour irises are probably over-
crowded and need to be divided 
and replanted. 

Dig up the clumps and separate the 
rhizomes, those horizontally creeping underground stems. 
With a sharp knife, divide each one into sections, making 
sure that each piece has at least one bud or fan of leaves. 
Cut the young rhizomes away from the older sections and 
discard the older pieces and any sections that are under-
sized or diseased. 

Note any rhizomes that are riddled with holes or 
completely hollowed out, as these are sure signs that iris 

borers—the bane of bearded and 
Japanese irises—are at work in your 
garden. Before you replant the rhi-
zomes, comb the soil carefully and 
remove any shiny, brownish-black 
pupal cases to prevent an outbreak of 
hungry, iris-chomping moth larvae.

Replant the bearded irises in a 
sunny, well-drained location. Dig the 
hole 8 to 12 inches deep, then form 
a cone of soil in the center, making it 
high enough so the rhizome will be 
resting just above ground level on clay 
soils. Spread the roots around the top 
of the cone, then press them firmly 
into the soil. Space the divisions about 

12 to 18 inches apart. Finally, water the young plants to 
settle soil around the roots, and you can expect most, if not 
all, of your newly divided irises to bloom next spring.  

BOB POLOMSKI, Ph.D., is a Clemson Extension horticulturist.

For more information about growing irises in your garden, visit the 
Clemson Extension Home & Garden Information Center on the Web at 
hgic.clemson.edu and use the search function to find fact sheet #1167.

WhEN ThE WORKERS of the Civilian 
Conservation Corps (CCC) were 
cutting trails and cobbling together 
the stone buildings of Paris Mountain 
State Park in the 1930s, it’s unlikely 
that anyone envisioned a day when 
South Carolinians would lace up 
expensive shoes and mount rugged 
bicycles in order to race one another 
across the scenic terrain. 

Times change, and thanks to a con-
venient location just six miles north 
of bustling downtown Greenville, 
trail-runners and mountain bikers 
have made the 1,540-acre retreat and 
its 14 miles of trails one of the state’s 
epicenters for outdoor athletics. In 
fact, on Nov. 6, the park will host 

an 11K trail race, the 
third and final event in 
the 2010 XTerra Paris 
Mountain Trail Series 
(for information visit 
 greenvilletrackclub.com).

Of course, you don’t have to break 
a sweat to enjoy Paris Mountain. 
There are eight trails within the park, 
ranging from easy to strenuous, and 
some are reserved just for hikers. The 
park also contains four lakes, picnic 
facilities, campgrounds and even a 
stone amphitheater for live music per-
formances. One of the most popular 
attractions in the summer months 
is Lake Placid, a 15-acre recreational 
pond near the park entrance. Fishing 

for bass, crappie and bream, as well as 
swimming, boating and guided nature 
hikes of the shore, are all offered in 
season. 

Along with the amphitheater, many 
of the rustic stone structures built 
by the CCC are still in use today, as 
are dams built by the Paris Mountain 
Water Company in the 1880s, earning 
the park a spot on the National 
Register of Historic Places. The newly 
renovated Park Center also features 

From pleasant lakeside strolls to 
rugged competitive mountain 
biking, Paris mountain State Park 
offers activities for everyone.
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OutdoorTips
October winners
RECYCLING T-ShIRTS I bought a 
hanging basket that came without 
the coco liner, so I tried to think of 
something around the house that 
would keep the soil in and absorb 
water. I cut up an old brown T-shirt 
along the seams and used the back 
panel of the shirt. It worked great.
shannon McLeMore, aiken

SANDSPUR REMOVAL To save your 
fingers from the pricks of sandspurs, 
use a fork. Slide the fork prongs 
under the sandspur and between the 
material it is attached to, then lift off 
the sandspur. No more pricked fingers!
carLa shuLer, anderson

Send us tips!
Readers whose original tips are published  
will receive a copy of Wild Fare & Wise Words, 

a collection of recipes 
and writing from the 
great  outdoors.
Send entries with name and 
mailing address to:  Outdoor 
Tips, South  Carolina  Living, 
808 Knox Abbott Drive, 
Cayce SC 29033 or 
 outdoors@ scliving.coop.

historic exhibits, and the Wayside 
Wanderer program encourages visitors 
to seek out the 15 historical markers 
scattered throughout the park. 

Paris Mountain State Park is open 
daily from 8 a.m. to 9 p.m., during 
daylight saving time. Winter hours are 
8 a.m. to 6 p.m. Admission is $2 for 
adults, $1.25 for seniors and free for 
ages 15 and younger. For more infor-
mation and directions to the park, visit 
southcarolinaparks.com and click on 
the “Park Finder” link in the upper left 
corner, or call (864) 244-5565. 
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By Pat roBertsonSCTravels

A VISIT TO BROOKGREEN GARDENS, the 300-acre 
sculpture garden, nature preserve and zoo near 
Murrells Inlet, is always a feast for the eyes, 
but this month the park has outdone itself with 
a new display of world-class sculpture and the 
otherworldly beauty of hundreds of butterflies.

Until Oct. 31, the Rainey Sculpture Pavilion 
at Brookgreen is the exclusive home of the 
National Sculpture Society’s 77th Annual Awards 
Exhibition, a juried show featuring works from 
50 leading artists. Hosting the event is quite a 
coup for South Carolina, but it wouldn’t surprise 
the park’s founders, Archer Milton Huntington 
and his wife, the renowned sculptor Anna Hyatt 
Huntington. The couple created Brookgreen 
in 1931 to be a showplace for manmade and 
natural beauty. Today, it is a National Historic 
Landmark as the country’s first public sculpture 

garden, and it is the permanent home to more 
than 1,200 works by 350 sculptors. The grounds 
themselves are regarded as one of the nation’s 
most beautiful botanical displays and cover a 
diverse mix of forested swamps, salt marsh, 
sandy ridges and fresh tidal swamps that were 
once home to four coastal plantations. 

Fall is an ideal time to visit Brookgreen. There 
is plenty of color with roses, swamp sunflower, 
tea olives, jasmine and chrysanthemums still 
blooming and “the animals in the Lowcountry 
Zoo are a little more active because it is not 
as hot,” said Helen Benso, Brookgreen’s vice 
president for marketing. “You will also see wild 
turkeys all around the grounds this time of year, 
not just in the zoo.”

The zoo’s newest attraction, the Whispering 
Wings Butterfly Experience, is another reason to 
visit this month. The walk-through exhibit, filled 
with tropical plants and hundreds of butterflies, 
closes for winter after Oct. 31, but until then, it’s 
open daily from 10 a.m. to 4:30 p.m. and fea-
tures a pupae emergence room where visitors 
can observe the transformation from chrysalis to 
adult butterflies.

Other special attractions include interpreter-
led excursions to archaeological sites on the 
property, boat rides through the abandoned 
rice field creeks and access to the Lowcountry 
Trail, which tells the history of the old coastal 
 plantations. 

A not-so-secret garden

GetThere
BROOKGREEN GARDENS is located at 1931 Brookgreen Drive, Murrells Inlet 
(on u.S. 17 between Murrells Inlet and Pawley’s Island).

hOURS: 9:30 a.m. to 5 p.m. daily, closed Christmas Day.

ADMISSION: $12 for adults, $10 for seniors, $6 for children ages 4 to 12. 
Children ages 3 and under are admitted free. Tickets are good for seven 
consecutive days. A 30-minute tour inside the Whispering Wings display 
is an additional $3 for adults, $2 for children.

DETAILS: (843) 235-6000, (800) 849-1931; brookgreen.org. 

Herons in the swamps, 
“Fighting Stallions” 
by anna Hyatt 
Huntington, and the 
250-year-old trees 
of live Oak allee are 
among the attractions 
at brookgreen Gardens.
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FREE two-night vacation for two 
in the alpine village of helen, Ga.

•  Two nights at hampton Inn helen,  
good from Nov. 1 till Feb. 28, 2011

•  $50 gift certificate for dinner  
at the Old Bavaria Inn

TRAVEL READER REPLY
Check the appropriate box to receive  
information about any of the following,  
and register to win!
❑ 1. S.C. National Heritage Corridor
❑ 2. Low Country Tourism
❑ 3. Alpine-Helen, Georgia
❑ 4. S.C. State Museum
❑ 5. Kingstree Trials
❑ 6. Historic Bennettsville
❑ 7. S.C. State Parks
❑ 8. Thoroughbred Country
❑ 9. Newberry Opera House
❑ 10. The New S.C. Farmers Market
❑ 11. Aiken Tourism
❑ 12. City of N. Myrtle Beach
❑ 13.  Café at Williams Hardware, 

Travelers Rest
❑ 14. Cheraw Tourism
❑ 15. Ovis Hill Farm 
auGuSt WINNer: Ron Wheatley, N. Augusta
SEND COUPON TO: South Carolina Living, 1040 Corley Mill Rd., Lexington, SC 29072 or travel@SCLiving.coop. 
Entries must be received by November 5th to be eligible for drawing.  
Allow 4-6 weeks for delivery. Selections do not affect your chance of winning.

Name

Address 

 

City

State/ZIP 

E-mail 

Phone

Discover the beauty and fun of a 
fall vacation at a South Carolina 
State Park. Learn more about 
camping getaways, get weekly 
foliage reports and much more 
at www.SouthCarolinaParks.com.
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SCRecipe eDiteD By Carrie hirsCh

Falling for October treats
bLacK missioN fig appEtizEr 
serves 6

1⁄3 pound ripe black mission figs, halved
½ cup dark brown sugar
½ cup balsamic vinegar
½ cup blue cheese

Preheat oven to 350 degrees. 
Place fig halves cut-side down on baking 
sheet. Roast for 20 minutes. Remove from 
oven, turn to cut-side up and dot each half 
with brown sugar and balsamic vinegar. 
Return to oven and continue to roast for 
10 minutes. 
Remove from oven and sprinkle each half 
with blue cheese. Return to oven for 3 to 
5 minutes or until the blue cheese begins 
to soften. Change oven setting to “broil” 
for the last minute of roasting time.  
Serve immediately.
karen WiLLiaMs, hiLton head isLand

buttErED rum aND ciDEr gLazED  
miNi porK roast
serves 6

½ teaspoon ground nutmeg
½ teaspoon ground allspice
½ teaspoon coarse salt
¼ teaspoon black pepper
2 1-pound pork tenderloins, each cut 

cross-wise into 3 pieces
2 tablespoons butter, softened, divided
1 tablespoon extra virgin olive oil 
¾ cup apple cider
1 teaspoon rum extract  

(or 3 tablespoons rum)
1 tablespoon light brown sugar, packed

Preheat oven to 350 degrees. 
Combine nutmeg, allspice, salt and pepper in 
a small bowl. Rub spice mixture over all sides 
of tenderloins. In a large skillet, heat 1 table-
spoon of the butter and olive oil over medium 
heat. Increase heat to medium-high and brown 

baKED hErbED  
sWEEt potato WEDgEs 
serves 8

4 medium sweet potatoes  
(about 1 pound each), peeled

1⁄3 cup vegetable oil
1 teaspoon dried rosemary
1 teaspoon dried sage
1 teaspoon dried thyme
1 teaspoon coarse salt
½ teaspoon black pepper

Cut peeled sweet potatoes into quar-
ters, then slice quarters into wedges 
(each potato yields about 12 wedges). 
Soak wedges in cold water, com-
pletely submerged, for about one hour. 
Drain and pat dry. In a large bowl, stir 
together vegetable oil, dried herbs, salt 
and pepper, then marinate wedges for 
30 minutes. 
Preheat oven to 400 degrees. 
Cover a lipped cookie sheet with alu-
minum foil and arrange the marinated 
wedges on it. Bake for 30 minutes.
christina Bruderer,  
hiLton head isLand

Send us recipes!
We welcome all types of recipes for all seasons: 
appetizers, salads, main courses, side dishes, desserts 
and beverages. Selected original recipes win $10. 
ABOUT SUBMITTING RECIPES Entries must 
include your name and mailing address. When writing 
recipes, please specify ingredient measurements.  
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  No costly construction loan required.

  We pay standard closing costs.

  No down payment required.

  Free site evaluation.

  Stick-built homes starting at $66/sq ft.

FOR A FREE BROCHURE WITH FLOOR PLANS, CALL US OR VISIT OUR WEBSITE 

Charlotte, NC
1-800-957-9304

Conover, NC
1-866-847-6815

Columbia, SC
1-888-745-1011

www.madisonhomebuilders.net

Up To $5,000 In Free Options or Free Granite Kitchen Countertops

CUSTOM HOMES ON YOUR LOT • OUR PLAN OR YOURS

Madison Homebuilders
Charlotte, Conover & Columbia

BUILD IT THE MADISON WAY

Captain Dobey Walls and Sergeant-Major "Boss"
Melton survive their Civil War service with

Eighth Texas Cavalry (Terry's Texas Rangers).
Can they survive the trek home, with a

growing band of civilian misfits?
"No Good Like It is is a hard-ridin', fast-shootin' adventure tale of
Texas Rangers in the Civil War. McKendree Long knows his history,

his weapons, and puts you right in the middle."
– Dac Crossley, award-winning author of Return of the Texas Ranger.

"A fresh, compelling voice with a strong grasp of our colorful
historical heritage. I highly recommend this novel to fans

of the true western saga."
– John W. Huffman, author of A Wayward Wind, The Baron of Clayhill,

and Tiger Woman.

Available at Amazon.com

NO GOOD
LIKE IT IS

A "must read" by
McKendree R. Long III

www.mckendreerlongiii.com

 

tenderloins 3 to 4 minutes on all sides. Place 
pork tenderloins on foil-lined baking sheet 
(can be covered and refrigerated up to 8 
hours ahead). 
To make the cider glaze, combine cider, 
rum extract and brown sugar in a small 
bowl. Remove drippings from skillet and 
reheat skillet until hot. Pour in cider mixture 
and bring to a boil until slightly thickened 
(bottom of skillet will show when stirring). 
Whisk in remaining butter and bring to a 
boil. Remove from heat. 
Roast tenderloins 10 minutes, then increase 
oven temperature to 375 degrees. Brush 
with some of the cider glaze, then roast an 
additional 10 to 15 minutes or until internal 
temperature reaches 145 degrees. Cover 
loosely with foil and let stand 10 minutes. 
Pour pan juices into remaining glaze, boil 
1 minute, then pour over tenderloins.
katherine putnaM, effinGhaM

 
 
Instead of “one can” or “two packages,” specify “one 
12-ounce can” or “two 8-ounce packages.” Note the 
number of servings or yield. Recipes are not tested.  
Send recipes to South Carolina Living, 808 Knox 
Abbott Drive, Cayce, SC 29033, by e-mail to  
recipe@scliving.coop, or by fax to (803) 739-3041.
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SCChef’sChoice By Carrie hirsCh

MUSIC AND FOOD GO TOGEThER like 
shrimp and grits, so when you walk 
into Mac’s on Main in the heart of 
downtown Columbia, don’t be sur-
prised if you see chef Barry “Fatback” 
Walker up on stage, Stratocaster in 
hand, performing an original 
jazz number from his latest 
CD, “Cobbler Man.”

Before he and his wife Susan, aka 
“Ms. Mac,” decided to open their 
combination music club/restaurant in 
2000, Walker spent decades perfect-
ing his musical chops as a guitarist 
and vocalist. He still plays regularly 
with his local troupe, Fatback and the 
Groove Band, and has been known 
to sit in when popular touring acts 
including Soul Patrol and Daddy Blue 
Band perform. 

But as passionate as Walker is 
about music, he’s even more passion-
ate about good, southern cooking. 
The menu is based on family recipes 
handed down from Viola Walker, the 
chef’s mom, and it includes regional 
specialties from across the Palmetto 
State—Saluda Sautéed Cabbage, Johns 
Island Fried Shrimp and Florence 
Fried Chicken, to name just a few. 

“I graduated from the Viola Walker 
School of Cooking—cooking my 
mom’s way,” Walker said. “When I 
was a young boy, my mother’s motto 
was ‘Never depend on a woman to 
cook for you.’ When I turned 16, I 
began cooking part of the family’s 

Thanksgiving meal, starting with the 
stuffing and the greens, then moving 
on to the turkey and the whole meal. 
Not only was it a lot of fun, but I was 
learning my mom’s secrets at the same 
time.”

A buffet menu offering a choice 
of one meat and three side dishes 
is served in the daytime and a full 
dinner menu is offered in the eve-
nings. The most popular dinner entrée 
is shrimp and grits, spiced up just 
right with andouille sausage and Cajun 

seasoning, but nobody leaves Mac’s 
without having a dessert—or three. 
The restaurant is known for its peach 
cobbler (“World Famous,” accord-
ing to the menu), but the blackberry 
cobbler and the banana pudding 
are also popular. And if you need to 
satisfy your sweet tooth between visits, 
Walker’s cobbler is now sold in the 
freezer section of Piggy Wiggly super-
markets. 

Jazz, blues and cobbler in downtown Columbia

LoWcouNtry shrimp aND grits
serves 4

Chef Walker recommends listening to 
tracks 6, 10 and 13 of Fatback and the 
Groove Band’s CD “Anthology” while 
cooking shrimp and grits.

grits
2 cups Adluh Stone Ground Yellow Grits
4 cups water 
2 teaspoons salt

Bring 4 cups of water to a boil. Combine grits and 
salt. Reduce heat to very low and simmer for 30 
minutes. Stir until well blended. Taste it. If you like 
it—go with it. If grits thicken too much, add more 
cold water. 

shrimp
2 ounces extra virgin olive oil
1 medium yellow onion, chopped
1 medium green bell pepper, chopped
1 medium red pepper, chopped
8 ounces andouille sausage, cooked 
2 ounces Cajun spice 
28 large peeled shrimp per serving
1 10-ounce can of Campbell’s Beefy 

Mushroom Condensed Soup
1 10-ounce soup can of water

Place olive oil in saucepan over medium heat. Add 
onions, peppers and andouille sausage. Sauté until 
onions are soft. For a little spicy kick, add the 
Cajun spice. Add shrimp and sauté until shrimp are 
done. Add mushroom soup and water to sauce 
pan. 
Serve grits on the bottom of plate. Spoon shrimp 
topping over grits.

mac’s on main
1710 Main Street, Columbia, SC 29201
(803) 929-0037 • macsjazznblues.com
Mondays 11 a.m. to 3 p.m.
Tuesdays 11 a.m. to 8 p.m.
Wednesdays and Thursdays  

11 a.m. to midnight
Fridays 11 a.m. to 2 a.m.
Saturdays 5 p.m. to midnight
Closed on Sundays

barry “Fatback” Walker is at home 
both in the kitchen and on stage.
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Wildlife Rescue

X-Camp

Museum Sleepovers

Self Defense

Explore Europe

Habitat Homes

Whitewater Rafting

Photography

Space Camp

Robotics Research

Entrepreneurship

Consult At The UN

WHAT DID YOU DO TODAY?

From ocean kayaking, to Space Camp, to exploring 
Europe with your closest friends. Girl Scouts turns 
boring days into days you’ll remember all your life.  
Learn more at girlscouts.org/today.



Apparent ly  my money was, too . By  sea l ing  a l l  the  a i r  ducts  in  my 

home I  s tar ted  keep ing a  lo t  more  a i r  and money ins ide  i t . About 

$177 per  year  to  be  more  exact . I ’m sav ing  money jus t  by  sea l ing  a 

few ducts . Wha t  can you do? Find  out  how the  l i t t le  changes add up 

a t  TogetherWeSave.com. TOGETHERWESAVE.COM

AIR WASN’T THE ONLY 
THING LEAKING OUT
OF MY AIR DUCTS.



Palmetto State Marketplace

30’ x 50’ x 10’ ...................
...................
...................

$6,440
40’ x 60’ x 12’ $9,399
50’ x 75’ x 14’ $13,693
80’ x 120’ x 16’(M-1)........... $33,000

Minis - 30’ x 100’ with 20 10’ x 15’ units - $11,000

2.3125 x 2

Toll Free 1-888-320-7466

F a x :  9 4 0 - 4 8 4 - 6 7 4 6   e m a i l :  info@rhinobldg.com
W e b s i t e :  h t t p : / / w w w . R H I N O B L D G . C O M

25 Year Warranty on Roof & Walls;
Prices F.O.B. Mfg. Plants; 
Seal Stamped Blue Prints; 
Easy Bolt Together Design.

Farm•Industrial •Commercial

VISIT
OUR

WEBSITE

PRICES INCLUDE COLOR SIDES 
& GALVALUME ROOF

VISIT
OUR

WEBSITE

(Local codes may affect prices)

Arena Special 
(roof & frame) 

100’ x 100’ x 14’...$30,715 

30’ x 50’ x 10’.........$7,617
40’ x 60’ x 12’.........$10,696
60’ x 100’ x 12’.......$21,164
80’ x 100’ x 14’.......$27,660
100’ x 150’ x 14’.....$53,164

I IHOOVER
BUILDINGSINC.

Lexington & Greer, SC 1-800-922-3934
www.Hooverbuildings.com

FREE
ESTIMATE
Horse Barns,
Garages,
Commercial,
Building Kits &
Components

Need Storage Space?
Consider a Container...
Get Instant Ground Level Storage

Ready to use • deliveRy available • 8´ x 20´ 8´ x  40´
Modifications • Rollup dooRs & locks • and MoRe

www.carolinamobilestorage.net
call foR a fRee quote • caRolina Mobile stoRage

1-800-700-5679 • 843-851-2661

TOM YOUNG - YOUNG FAMILY HOMES, INC.
1315 Deck Rd., Gray Court, SC 29645

• 12-Hour burn
• Heat home, shop, pool,

household water
• 10 ga. 409 stainless steel
• 20 Attractive colors
• Forced air combustion & water

cooled door for efficient burn
• Controlled rapid recovery
• Limited LIFETIME WARRANTY

1-864-630-0937

OUTDOOR WOODBURNING FURNACE

 

PO Box 190
Brooks, GA 30205 

1-800-733-0324 • isons.comFree Catalog

Grow half-dollar size 
Muscadines 

and Blackberries. 
We also offer over 

200 varieties of Fruit 
and Nut Trees plus Vine 

and Berry Plants.

PO Box 190PO Box 190PO Box 190

Ison’s Nu� eryIson’s Nu� eryIson’s Nu� erySince 1934

S.c.ramble! aNSWer
E L E C T R I C C O O P E R A T I V E
2+4+2+0+3+9+5+0+0+6+6+1+2+9+8+3+5+7+2 = 74

Here is one solution: RIVET(26)-TIRE(19)=V(7); PARTICLE(32)-TRIP(18)=ACLE(14);
CLEAR(23)-ACLE(14)=R(9); PALACE(23)-ACLE(14)=PA(9); PAVE(18)-PA(9)-V(7)=E(2); 
TIRE(19)-R(9)-E(2)=TI(8); TRIP(18)-TI(8)-R(9)=P(1); PA(9)-P(1)=A(8); VAPOR(31)-V(7)-A(8)-P(1)-R(9)=O(6);
VALOR(34)-V(7)-A(8)-O(6)-R(9)=L(4); ACLE(14)-A(8)-L(4)-E(2)=C(0). And all equations check.

Quality Buildings at Affordable Prices
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to advertise, please access scliving.coop  
or e-mail advertising@scliving.coop

How’s	this	for	a	bright	idea?		
give	a	gift	subscription	to	South	Carolina	Living!

 YeS! Send 1 year (11 issues) for just $8      YeS! Send 2 years (22 issues) for just $15

GIFt tO _________________________________________ GIFT FROM __________________________________________

Phone __________________________________________ Phone ______________________________________________

address _________________________________________ Address ____________________________________________

city _____________________________________________ City ________________________________________________

State/Zip ________________________________________ State/Zip ___________________________________________

NOTE: Co-op members 
should already receive 
this magazine as a 
membership benefit. 
Please make check 
payable to South Carolina 
Living and mail to  
P.O. Box 100270, Columbia, 
SC 29202-3270.  
(Please allow 4–8 weeks.)
Or call 1-803-926-3175

24x36x10...................................... $. 5,962
40x60x10...................................... $. 9,566
60x75x10...................................... $.15,591
100x75x12. w/column................... $.26,839
20x100x8'6".Mini.Warehouse....... $. 7,934

ALL SIZES AVAILABLE!

Arco Steel Buildings
1-800-241-8339

Arco Building Systems, Inc.
(FOB Plant – lOcal cOdes may aFFect Prices)

www.arcosteel.com

1-800-882-5150
(770) 239-2085

The more you look,
                        The better we look!

30x40x10 $6,490
$11,275
$17,995
$42,350

50x60x12
60x100x12
100x150x16 (w/ Column)

All sizes available & mini storage units. 26 ga.,
25 yr. roof & walls. Codes and market may affect prices.

Instant Quotes Online : www.premierbuildings.com

PREM I ERPREM I ER
BUILDING SYSTEMSBUILDING SYSTEMS

You could be reaching 1.1 million readers 
with your ad in Marketplace

• 1-800-984-0887 • e-ads@scliving.coop  
• scliving.coop – click on “advertise”
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Calendar    of Events

UPSTATE
OCTOBER
15	• Little Steps Charity 
Classic Golf Tournament, 
Bonnie Brae Golf Club, 
Greenville. (864) 243-8694.
15–16	• Euro Auto 
Festival, BMW Zentrum, 
Greer. (864) 292-0521.
15–17	• Oktoberfest, 
East Sertoma Field, 
Walhalla. (864) 638-2727. 
15–17	• Greenville County 
Museum of Art Annual Antique 
Show, Greenville. (864) 271-7570.
23	• Sugarfoot Festival, 
Honea Path. (864) 369-6516.
23	• Tales of Union County, 
Rose Hill Plantation State Historic 
Site, Union. (864) 427-5966.
23–24	• Living History 
Campout, Musgrove 
Mill State Historic Site, 
Clinton. (864) 938-0100.
29–31	• South Carolina 
Numismatic Association 
38th Annual Convention, 
Carolina First Expo Center, 
Greenville. (803) 530-3668. 
30	• Spooktacular Poker 
Ride and Family Fun Day, 
Croft State Natural Area, 
Spartanburg. (864) 585-1283.
30	• Joust for Fun, 
Riverbend Equestrian Park, 
Greenville. (864) 991-7393.
NOVEMBER
5–7	• Balloons Over 
Anderson, Anderson Sports 
and Entertainment Complex, 
Anderson. (864) 221-0552.
13	• Moonshiners’ Ball, 
Upcountry History Museum, 
Greenville. (864) 836-1100.
ONGOING
Tuesdays–Saturdays	until	
Nov.	11	• Cherokee Carvers: 
Tradition Renewed, Pickens 
County Museum of Art & History, 
Pickens. (864) 898-5963.
Fridays	• Bluegrass Music 
and Square Dancing, 
Oconee State Park, Mountain 
Rest. (864) 638-5353.
Saturdays	until	Oct.	30	• 
Pumpkintown Mountain 
Opry Dinner Shows, 
Pickens. (864) 836-8141.

MIDLANDS
OCTOBER
13–24	• South Carolina 
State Fair, State Fairgrounds, 
Columbia. (803) 799-3387.
15–16	• Francis Marion / 
Swamp Fox Symposium, 
Central Carolina Technical 
College, Manning. (803) 478-2645.

15–17	• Colonial Times 
“A Day to Remember,” 
Living History Park, North 
Augusta. (803) 279-7560.
15–17	and	22–30	• Boo at 
the Zoo, Riverbanks Zoo and 
Garden, Columbia. (803) 779-8717.
16	• Apple Harvest Festival, 
Windy Hill Orchard and Cider 
Mill, York. (803) 684-0690.
16	• Fall Festival at the Farm, 
Kings Mountain State Park, 
Blacksburg. (803) 222-3209.
16	• Sweet Potato 
Festival, Jacksonville Park, 
Langley. (803) 593-9260.
16	• Beyond the Gravestone, 
Redcliffe Plantation State Historic 
Site, Beech Island. (803) 827-1473.
16	• Fur Ball, Columbia 
Metropolitan Convention Center, 
Columbia. (803) 407-0991.
16	• Ray Tanner Home Run, 
Carolina Baseball Stadium, 
Columbia. (803) 777-7830.
16	• Science Education 
Enrichment Day, USC-Aiken, 
Aiken. (803) 641-3313.
21–30	• Western Carolina State 
Fair, Aiken. (803) 640-0740.
22–24	• Battle of 
Beckhamville, Alexander’s Old 
Field, Great Falls. (803) 482-2370.
23	• Sandy Oaks Rodeo Parade, 
Edgefield. (803) 637-5369.
23	• Fall Nature Walk, 
Sesquicentennial State Park, 
Columbia. (803) 788-2706.
23	• Hands on Nature: 
Pine Needle Basket 
Workshop, Lee State Park, 
Bishopville. (803) 428-5307.
23	• Doll Show and Sale, 
Grace United Methodist Church, 
Columbia. (803) 732-5443.
	29-30	• Aiken Fall 
Steeplechase, Ford Conger 
Field, Aiken. (803) 648-9641.
29-30	• Sandy Oaks 
Pro Rodeo, Lazy J Arena, 
Edgefield. (803) 637-5369.
30	• Jack-O-Lantern Jubilee, 
North Augusta. (803) 441-4300.
30	• Halloween Hoopla, 
Aiken. (803) 642-7648.
30	• SLV Arts and Crafts 
Fair, Savannah Lakes 
Village Activity Center, 
McCormick. (864) 391-3336.
NOVEMBER
4–7	• Katydid Combined 
Driving Event, Katydid Farm, 
Windsor. (803) 642-3216.
5–6	• Pig on the Ridge, 
Ridgeway. (803) 337-2213.
5–6	• Gaston Collard 
Festival, Gaston Civic Center, 
Gaston. (803) 796-7725.

5–7	• Richland Creek 
Antique Fall Festival, 
Saluda. (864) 445-2781. 
6–7	• Revolutionary War 
Field Days, Historic Camden 
Revolutionary War Site, 
Camden. (803) 432-9841.
7	• Free to Breathe 5K Walk, 
West Columbia Riverwalk 
and Amphitheater, West 
Columbia. (608) 316-3786.
11	• Veteran’s Day Parade, 
Columbia. (803) 545-3108.
12	• Frogmore Frolic, Fine Arts 
Center, Camden. (803) 425-7676.
12–14	• Craftsmen’s Christmas 
Classic Arts and Crafts 
Festival, State Fairgrounds, 
Columbia. (336) 282-5550.
13	• Marion du Pont Scott 
Colonial Cup International 
Steeplechase Race Day, 
Springdale Race Course, 
Camden. (803) 432-6513.
13	• The African-American 
Experience at Redcliffe, 
Redcliffe Plantation State Historic 
Site, Beech Island. (803) 827-1473.
13	• Life in the Waxhaws, 
Andrew Jackson State Park, 
Lancaster. (803) 285-3344.
13	• Governor’s Cup Road 
Race, Columbia. (803) 731-2100.
13	• Queens for a CURE 
Pageant, Lexington 
Middle School, Lexington. 
(803) 799-4246.
14	• Midlands CROP 
Walk Against Hunger, 
State House grounds, 
Columbia. (803) 779-5954.
ONGOING
Fridays	until	Oct.	29	• Main 
Street Market Place, Columbia 
Museum of Art, Columbia. 
(803) 779-4005, ext 2042.
Second	Thursdays	• 
Sumter @ Six Outdoor 
Concert Series, Brody Pavilion, 
Sumter. (803) 436-2640.
Fridays	• Fridays at the Terrace 
Concert Series, downtown 
Sumter. (803) 436-2640.
Fridays	• Big Screen Fridays 
at the House, Sumter Opera 
House, Sumter. (803) 436-2640.
Fridays	• Main Street 
Marketplace, Columbia Museum 
of Art, Columbia. (803) 779-4005.
Saturdays	• Gallery Tour: 
Imperial Splendor and 
Innovation and Change, 
Columbia Museum of Art, 
Columbia. (803) 343-2215.

LOWCOUNTRy
OCTOBER
Sept.	23–Oct.	24	• Fall 
Tours of Homes and Gardens, 
Charleston. (843) 722-4630. 

14–16	• Kingstree Pig Pickin’, 
Kingstree Recreation Park, 
Kingstree. (843) 355-7484.
15–17	• South Carolina Jazz 
Festival, Cheraw. (843) 537-8422.
16	• Loris Bog Off Festival, 
Loris. (843) 756-6030.
16	• Race for the Cure, 
Daniel Island. (843) 556-8011.
16	• Wooden Boat Show, 
Georgetown. (877) 285-3888.
16	• Myrtle Beach Train Show, 
Grand Strand Model Railroaders, 
Myrtle Beach. (843) 340-8787.
16–17	• Plantation Days, 
Middleton Place, Charleston. 
(843) 556-6020.
17–24	• Historic Bluffton Arts 
& Seafood Festival, Liberty Bank 
Building, Bluffton. (843) 757-2583.
21–31	• Holiday Harvest, 
Broadway at the Beach, Myrtle 
Beach. (800) 386-4662.
22–24	• Fall Festival 
of Houses & Gardens, 
Beaufort. (843) 379-3331.
22–24	and	29–31	• Haunted 
Hills of Lynches River, 
Lamar. (843) 346-7140.
23	• Take a Kid Fishing, 
Myrtle Beach State Park, 
Myrtle Beach. (843) 238-5325.
23	• Digging the Past 
Through Archaeology, Colonial 
Dorchester State Historic Site, 
Summerville. (843) 873-1740.
23	• Coker Farms Fall Festival, 
Coker Farms Interpretive Center, 
Hartsville. (843) 383-3005.
23	• Cotton Harvest 
Bluegrass Festival, 
Hartsville. (843) 332-1600.
23	• Native American Crafts 
for Kids, Charles Towne 
Landing State Historic Site, 
Charleston. (843) 852-4200.
23	• Canoeing Under the 
Moon, Cheraw State Park, 
Cheraw. (843) 537-9656.
23	• Memory Walk, Charleston 
Harbor Resort & Marina, 
Charleston. (800) 860-1444.
23	• Myrtle Beach Arthritis 
Walk, Broadway at the Beach, 
Myrtle Beach. (800) 283-7800.
23–24	• Ovis Hill Fall Family 
Farm Festival, Ovis Hill Farm, 
Timmonsville. (843) 346-3646.
25–31	• Nationwide Tour 
Championship, Daniel Island 
Club, Charleston. (800) 677-2293.
28	• Taste of Coker, 
Coker College Soccer Field, 
Hartsville. (843) 383-8178.
28–Nov.	6	• Coastal Carolina 
Fair, Ladson. (843) 572-3161.
28–Nov.	7	• Hilton Head 
Island Concours d élegance 
& Motoring Festival, the 
Coastal Discovery Museum 
at Honey Horn, Hilton Head 
Island. (843) 785-7469.

30	• A Haunted House 
of Fashion, Dunes Golf 
and Beach Club, Myrtle 
Beach. (843) 650-3002.
30	• Memory Walk, 
Church of the Cross, 
Bluffton. (800) 860-1444.
30	• Myrtle Beach Walk 
for Food Allergy, Grand Park 
at Market Common, Myrtle 
Beach. (800) 929-4040.
30	• Grand Opening, Palmetto 
Animal League Adoption 
Center, Okatie. (843) 227-2691.
31	• 2010 Fall Tour: The Santee 
Delta, Charleston. (843) 723-3225.
NOVEMBER
1–30	• North Charleston City 
Gallery Exhibit: Works by the 
Lowcountry Photography 
Society, Charleston Area 
Convention Center, North 
Charleston. (843) 740-5854.
4–6	• Pee Dee Blues Bash, 
Florence. (843) 762-9125.
6	• Harvest Festival, 
Johns Island County Park, 
Charleston. (843) 768-5867.
6	• Pecan Festival, 
Florence. (843) 665-2047.
6	• Hilton Head Bridge 
Run, Crossings Park, Hilton 
Head Island. (843) 757-8520.
6	• Society Hill Catfish 
Festival, Old St. David’s School, 
Society Hill. (843) 378-4681.
6	• Park Volunteer Day, 
Myrtle Beach State Park, 
Myrtle Beach. (843) 238-5325.
6	• King’s Tree Trials, 
McCutchen Training Center, 
Kingstree. (843) 355-6431.
6	• Fall Frolic in the Animal 
Forest, Charles Towne 
Landing State Historic Site, 
Charleston. (843) 852-4200.
6–7	• Plantation Days, 
Middleton Place, Charleston. 
(843) 556-6020.
6–7	• Art in the Park, 
Chapin Park, Myrtle 
Beach. (843) 448-7690.
9	• Captain’s Cup Golf 
Tournament, Daniel 
Island Club, Charleston. 
(843) 722-1030, ext. 20.
10–14	• Carolina Beach 
Music Awards, Myrtle 
Beach. (888) 323-2822.
10–15	• Castra Romana IX, 
Givhans Ferry State Park, 
Ridgeville. (843) 437-5587.
11–13	• Penn Center 
Heritage Days Celebration, 
The Penn Center, St. Helena 
Island. (843) 838-2432.
11–13	• Jazz Weekend at 
Kiawah, The Sanctuary, 
Kiawah Island Golf Resort. 
(800) 654-2924.
11–14	• Dickens Christmas 
Show & Festivals, Myrtle 
Beach Convention Center, 
Myrtle Beach. (843) 448-9483.

12–Jan.	2	• Holiday Festival 
of Lights, James Island County 
Park, Charleston. (843) 795-4386.
13	• Colonial Trades and 
Harvest Day, Charles Towne 
Landing State Historic Site, 
Charleston. (843) 852-4200.
13–14	• Art in the Park, 
Market Common, Myrtle 
Beach. (843) 448-7690.
13–Feb.	28	• Beach Riding, 
Myrtle Beach State Park, 
Myrtle Beach. (843) 238-5325.
15–21	• Palmetto Bluff 
Music to Your Mouth 
Festival, Palmetto Bluff, 
Bluffton. (843) 706-6451.
ONGOING
Mondays	until	Oct.	31	• 
Coastal Kayaking, Huntington 
Beach State Park, Murrells 
Inlet. (843) 237-4440. 
Tuesdays	until	Oct.	30	• 
Surf Seining, Huntington 
Beach State Park, Murrells 
Inlet. (843) 237-4440.
Tuesdays	until	Oct.	31	• 
Spineless Wonders, Huntington 
Beach State Park, Murrells 
Inlet. (843) 237-4440.
Tuesdays	and	Thursdays	• 
Bingo, Lions Club, Edisto 
Island. (843) 296-4092.
Wednesdays	until	Oct.	31	• 
Coastal Birding, Huntington 
Beach State Park, Murrells 
Inlet. (843) 237-4440.
Wednesdays	until	Oct.	31	• 
Secrets of the Salt Marsh, 
Huntington Beach State Park, 
Murrells Inlet. (843) 237-4440.
Thursdays	until	Oct.	31	• 
Alligators, Huntington 
Beach State Park, Murrells 
Inlet. (843) 237-4440.
Thursdays	until	Oct.	31	• 
Fish Printing, Huntington 
Beach State Park, Murrells 
Inlet. (843) 237-4440.
Third	Thursdays	until	
Dec.	15	• Art Walk 2010, 
Summerville. (843) 821-7620.
Fridays	until	Oct.	31	• 
Birding, Huntington 
Beach State Park, Murrells 
Inlet. (843) 237-4440.
Fridays	until	Oct.	31	• 
Sea Turtles, Huntington 
Beach State Park, Murrells 
Inlet. (843) 237-4440.
Saturdays	until	Oct.	31	• 
Crabbing, Huntington 
Beach State Park, Murrells 
Inlet. (843) 237-4440.
Saturdays	until	Oct.	31	• 
Salt Marsh Seining, Huntington 
Beach State Park, Murrells 
Inlet. (843) 237-4440.
Saturdays	until	Oct.	31	• 
Snakes and Reptiles, 
Huntington Beach State Park, 
Murrells Inlet. (843) 237-4440.

PLEASE CALL AHEAD BEFORE ATTENDING EVENTS.  
FOR ENTRy GUIDELINES, ACCESS SCLIVING.COOP. 
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SCHumorMe By Jan a. igoe

MOST OF ThE TIME, I don’t 
get invited to hang out 
with the beautiful people 
at swanky A-list events. 
But that’s OK, because my 
dog does. Until he gets his 
driver’s license, I get to tag 
along. 

Romeo, my tall, dark, 
handsome mutt, just 
received an embossed invi-
tation (with his name in 
gold calligraphy) to Paris-
the-schnoodle’s third birth-
day bash. He loves her 
parties because the caterer 
always serves bacon and 
chicken-liver cheesecake. It’s 
his favorite. 

Oh yes, I said “caterer.” 
Paris is a designer dog 

who weighs about six 
pounds and owns more 
jewelry than Joan Rivers. 
She also has a ward-
robe of gem-studded 
leather leashes accented 
with gold hardware, just 
in case some national 
emergency requires her to walk. 

Paris travels exclusively by  shoulder- 
driven purse—pink, sequined and 
 generously trimmed with boa. It’s 
unlikely her pristine paws have ever 
touched anything but shag carpet. In 
fact, I’ve never seen her legs. But she 
must have them because her owner 
swears the price of a good French-tip 
pedicure “is going insane, Darling.”

I’m not implying that Paris is 
spoiled, although she does have a 
massage therapist and a blog. But 
that’s the norm for this crowd. Their 
definition of animal cruelty is dry 
kibble.  

Of course, today’s designer dog is 
much more than an upgraded mutt. 

It’s the most brilliant marketing 
concept in the history of dog-dom. 
Just take a popular breed, such as a 
poodle—which would gladly mate 
with a toaster oven—arrange a 
romantic evening with a Yorkie or a 
Labrador, and you’ve got yourself a 
designer dog worth more than my 
first car. 

At one time, mutts were just 
unidentified barking objects. You 
could pick one up on any street 
corner for next to nothing. But now, 
anything-oodles go for big bucks. In 
Paris’ case, we’re talking $1,950 for a 
purse ornament that will never fetch 
slippers, find bombs, pull a sled or 
accompany your significant other 

on a hunting trip. (Paris 
wouldn’t be caught dead 
in one of those dreadful 
orange vests.)

Actually, Romeo doesn’t 
do that stuff either. But 
investment-wise—since one 
Paris equals 38 Romeos—
I got much more under-
achieving couch potato for 
my buck.

I suspect that Paris’ 
security detail didn’t run a 
thorough background check 
on my four-legged bargain, 
or he wouldn’t be wolfing 
down her Swedish meatballs 
as we speak.

Can you keep a secret? 
Romeo’s last known address 
was the pound. He doesn’t 
exactly fit the designer 
doggy-mold. Actually, he’s 
more of a Heinz 57. He 
could be part poodle, like 
Paris. Or he might be part 
bichon. He could be part 
buffalo. Who knows? He’s 
a mutt.

But he’s a classy mutt. He’s home-
schooled—never enrolled in doggie 
day camp—and doesn’t need beef- 
flavored Prozac to behave, unlike some 
other party guests. Except for a strong 
romantic attraction to bare shins, he’s 
a perfect gentleman.

It’s just too bad nobody warned the 
caterer to wear slacks. 

JAN A. IGOE shares her Horry County 
home with several recycled canines. 
Her pack of mutts includes Gizmo, a 
terrier-mix. Her daughter’s adopted 
mastiff, Clyde, is a frequent guest. 
You can share your thoughts and 
column ideas with Jan by writing to 
HumorMe@SCLiving.coop.

The cure for the common mutt
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Respond by: 11/15/2010

$25 Visa® 

gift card  with activation
(certain conditions apply)

Activation
($99 Value)

FREEFREE

2 Room
HD-DVR Upgrade

($6/mo DVR service fee applies)

FREE

18 channels for 3 mo.

FREE

Up to 6 Room
Installation(with agreement)

&

Digital Home Advantage plan requires 24-month agreement and credit qualification. If service is terminated before the end of agreement, a cancellation fee of $17.50/month remaining applies. Programming credits apply during first 12 months. Free HD for life of current account; requires Agreement, AutoPay with 
Paperless Billing. HBO/Showtime offer requires AutoPay with Paperless Billing; credits apply during first 3 months ($72 value); customer must downgrade or then-current price applies. Requires continuous enrollment in AutoPay and Paperless Billing. Free Standard Professional Installation only. All equipment is 
leased and must be returned to DISH Network upon cancellation or unreturned equipment fees apply. Limit 6 leased tuners per account; lease upgrade fees apply for select receivers; monthly fees may apply based on type and number of receivers. HD programming requires HD television. HD channel availability 
will vary based on package. 200 HD channels require subscription to additional packages and ViP® 922 receiver. All prices, packages and programming subject to change without notice. Local channels may not be available in all areas. Offer is subject to the terms of applicable Promotional and Residential Customer 
Agreements. Additional restrictions may apply. First-time DISH Network customers only. Offer ends 1/31/11. HBO® and related channels and service marks are the property of Home Box Office, Inc. SHOWTIME and related marks are registered trademarks of Showtime Networks Inc., a CBS Company. $25 Visa® gift card requires 
activation and $2.95 shipping and handling fee. You will receive a claim voucher within 3-4 weeks and the voucher must be returned within 30 days. Your Visa® gift card will arrive in approximately 6-8 weeks. InfinityDISH charges a one-time $49.95 non-refundable processing fee. Indiana C.P.D. Reg. No. T.S. 10-1006.

a month
9924 for 12 months

over 120 channels

regular price $39.99

locals   
included! 
(where available)

$

WWW.INFINITYDISH.COM

CALL TODAY
1•877•770•8331

FOR A LIMITED TIME RECEIVE:

for life!
HDFREE

(with agreement)

WE ARE OPEN 7 DAYS A WEEK 8 AM – MIDNIGHT EST • SUNDAY 9 AM – MIDNIGHT EST  
OFFER ONLY GOOD TO NEW DISH SUBSCRIBERS • SE HABLA ESPAÑOL

SouthCarolinaLiving_October.indd   1 8/27/10   12:20 PM



Peace of Mind
3700 Forest Drive Suite 205

Columbia, SC 29204

❏ Plan 1  Yes, I would like to know more about the new plan.

❏ Plan 2    Please provide more information on Low Medicare 
Supplement Rates.

Name __________________________________________________________________________________________

Address _______________________________________________________________________________________

City_____________________________________________________________________________________________

State ____________________________________________ Zip __________________________________________

Date of Birth __________________________________ Telephone ________________________________

Mail this coupon today to receive full details without obligation SCL 10/10

act now!

Here’s a plan  
that can  

provide cash  
to help with  

final expenses  
up to $35,000!•

• Selected maximums apply 
depending on the amount  

of coverage

Plan 1: Most Health
Conditions accepted!

SaMPle Monthly RateS PeR 1,000••
Issue Male Female
age (non-smoker)	 (non-smoker)
5  $.55  $.55
15  $.59  $.55
35  $1.30  $1.08
55  $3.20  $2.53
65  $5.36  $4.14
75  $10.23  $7.64
85  $19.77  $16.52

•• Does not include policy fee. Minimums may apply. 
Smoker and non-smoker rates.

Plan 2: Unbelievable 
Medicare Supplement Rates!
We have the most competitive Medicare 
Supplement Rates anywhere!

Please check Plan #2 for more 
information and rates. Automatic Claim 
Filing included at no extra cost.
Not affiliated with or endorsed by any government agency

clip and Mail coupon today!

Now you can have a life insurance plan to help cover your  
final expenses—a plan which pays up to $35,000 to help 
your family cover your last expenses—worldwide.

 Protection up to $35,000

 Benefits begin first day

 Eligible up to age 85

 no physical exam required, based on coverage

  no waiting period

 Proceeds immediately available at death of insured

  Company cannot cancel your plan, reduce
your benefits or raise your premium

 Can cost only pennies a day

  Whole life Insurance Policy 4-790(92)
Underwritten by Standard life and Casualty Insurance Co

attention  
electric cooperative MeMbers!

PLeaSe maiL to: Peace of Mind  3700 Forest Drive Suite 205  Columbia, SC 29204




